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PHOTOMOUNT STORY OF THE MONTH 


Both of These Portraits Were 
Done by Horace Chase 


of New Albany, Indiana 


HORACE CHASE 





.. this one in 1944 ... this one in 1954 


and both were delivered in Gross Mounts 


“As | look back to the start of our three of us have been getting 
business in 1940, | recall three along very nicely ever since.” 


rather important things happen- 
ing in quick succession. On June HORACE CHASE, M. Photog. 
From time to time, folks New Albany, Indiana 


eee tae hy the 15 | was married. Two weeks iz =e ag a 
@ bee cross the river from Louisville 

ems Swoys later my wife Marjorie and | 

used in these stories The E 

answer is simple. We want opened our studio. And soon Former President Indiana 


ed to maintain a consistent % ws 
alain Mikewubou? the: ser thereafter we began using Gross Photographers Association 


ies, so we chose the ‘Daw Mounts Former President Daguerre Club of 
son Shadobox’’ ribbon corn 5 Indiana 

er mount with our No. 2 “Nu ‘ 

white crush leather cover And I'm happy to say that all Member A. S., P. 
because it’s beautiful and 

because it’s popular 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS * TOLEDO 12, OHIO 
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MADE BY CLARENCE £. PREMO FOR THE ANSCO GALLERY OF OUTSTANDING PORTRAITS 


Clarence Premo chose Ansco Superpan Press 


LARENCE E. Premo looked 
és for—and found—the ad 
vantages of short exposure 
time and good depth of field 
when he settled on Ansco Su- 


perpan Press Film to make the 
fine portrait shown here 


Superpan Press was the first of 
the superspeed films and it is 


the first choice of photog 


raphers who insist upon neg- 
atives of superior gradation 
regardless of the light source. 


The versatile, dependable 
emulsion of Ansco Superpan 
Press Film frees the photog 
rapher from purely technical 
considerations, allowing him 
to devote his full skill and at 
tention to the creation of supe 
rior portraits. Try Superpan 
Press in your holders, today 
ANSCO, Binghamton, N. \ 
A Division of General Aniline 
& Film Corporation. ‘*From 
Research to Reality = 


ASK FOR 


nSCO 


FILM AND PAPER 








make up to 


300% PROFIT 


with Camo’s new 
ONE-WEEK 
COPY SERVICE! 


ACTUAL SIZE | 


24 Wallet-Size Reproductions of Any of 


bs Own Prints ONLY 75¢ Total Cost! 
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/ EASY TO ORDER 


@ NO ORDER BLANKS! 
e NO FORMS TO FILL! 


Simply take your print and write 
number of copies desired ond your 
studio address on reverse side. 
Camo will copy any of your — 
3x4 to 8x10 prints. Do not sen 
negatives. % 
egula 
lf you do not have oo 
CAMO charge, please include —_ 
with order or finished work will 
be sent C.O.D. ae 
iti ozen. 

c for each additional do 
coat nae order 75c. Additional 
orders in dozen lots. Start order- 
ing now! 





Write for a sample 


i 44% print No obligation 


Designed Exclusively for the 
Professional Photographer... Eliminates 
Low Price Mail-Order Competition 


Yes, Camo now makes it profitable for 
you to invite copy business in your com- 
munity. Look at what you can offer: 


Brilliant 2'4x3'4 photographs on dou- 
ble-weight silk deckle-edged portrait 
paper! Here’s why they’re easy to sell: 


Classmates want prints to exchange... 
graduates need them for job applica- 
tions. Customers can give them to rela- 
tives and friends otherwise overlooked. 


That’s why you can’t afford to pass up 
this opportunity for extra profits. Start 
ordering from Camo today! 
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By CHARLES ABEL INCORPORATED 
CLEVELAND, OHIO 


INCORPORATING 
ABEL'S PHOTOGRAPHIC WEEKLY 


ST. LOUIS & CANADIAN PHOTOGRAPHER 
THE COMMERCIAL PHOTOGRAPHER 
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ASSOCIATE EDITORS: 
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ARTICLES: 


OUR FIFTEENTH BLUE RIBBON CONTEST 
By Charles Abel 
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By George B. Fritz 
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Buy APEC... 


AMERICAN PRINTING 
& ENVELOPE COMPANY 
130 WEST 17th ST., NEW YORK 11 


Pore your portraits dull, 
MODERN PORTRAIT 
TECHNIQUE 


will show you how to make high 
profit photographic paintings, five 
types of fast selling portraits. 


LEARN BUSINESS-GETTING 
a SOL LORE LO] bs) 


Read what studio owners in nine 
states say about this course for 
professionals. 


SEE LABOR SAVING 
TECHNIQUES REVEALED 
IN DETAIL 


Write for booklet _ 


Cron Ke 


WILKES-BARRE, PA. 
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Our Fifteenth 
Blue Ribbon Contest 
By Charles Abel, A.R.P.S., Hon.M.Photog. 


WE MUST CONFESS to some disappointment with 
respect to the Contest which closed on September 15. 
The number of entries dropped, as compared with a 
steady increase shown by the past several Contests, 
and the average quality of the prints submitted 
slumped even more. Perhaps the extremely hot 
weather which most of the country has suffered this 
summer had much to do with both quality and quantity. 
In any event, the judges found their task much 
simplified because the last sorting left them with far 
fewer prints from which to make their final selections. 
Checks have been sent to the winners and all prints, 
except those 
returned as usual. 


retained for reproduction, have been 
The results follow: 
NOVEMBER: Groups of Two 


Blue Ribbon Photograph: Arthur E. Erickson, Laurel, 
Mont. 
Honorable 
lowa. 
Honorable Mention 


Mention: Fred H. Smith, Jr., Denison, 
Gene Boyce, Pasadena, Calif. 
DECEMBER: Portraits of Adults 
Blue Ribbon Photograph: Harry Yudelson, 
Studio, Philadelphio, Pa. 
Honorable Mention: Gitta Losch, Lima, Peru. 
Honorable Mention: Eunice Stroud, New Bern, N. C. 
JANUARY: Portraits of Children 
Blue Ribbon Photograph: Carrol 
Okla. 
Honorable Mention: 
Honorable Mention 


Delson 


Wright, Clinton, 


Louis Kapp, Fort Plain, N. Y. 
Paul Rand, Meadville, Pa. 


Stereo in the Studio 


By Russell C. Hanson 








This department, deliberately intended to 
awaken professionals to the importance of 
stereo as a profitable side line if not a major 
field, is devoted to selling stereo commercially, 
available markets and how to approach them, 
pricing, production and other studio problems. 
Correspondence and questions are invited. 











A SHORT TIME AGO | received a request for additional 
information about stereo from the Clinard Studio in 
Bowling Green, Ohio. The writer's enthusiasm over 
stereo was so evident that when | sent off my reply, | 
enclosed my own request for a resume of the stereo 


operations at Clinard’s studio, hoping for a story | 
could pass on to readers of this column. 
My correspondent, June Clinard, must be some- 


thing to see in action. Just imagine, she is only 
4’ 10” tall, weighs in at about 85 pounds, and shoots 


wedding informals with a 4x5 Speed Graphic. Add 















5x7 and 4x5 
IDELST 


® 


5 x 7 Fidelity Holders...as well as 
4x5 are now yours in the NEW 
“CUSTOM” model. Thousands of 
photographers acclaim this tested, 
proven new Holder. Get yours NOW! 


PATENTS PENDING 


Compare these Features: 


STRONGER 


yan CaN Metal core, covered with tough 


(TN composition similar to hard rub- 


ber. Shock-proof. No wooden 
ul parts. Hinged loading flaps can 
not break. LIGHT WEIGHT...no 


heavier in spite of internal metal 
construction. 


ACCURATE 


Rigid metal core keeps holder 
flat, Precision molded... every 
part exactly alike. Integrally 
formed septum rails hold fiim 
exactly in focal plane. LIGHT 
TIGHT... of course! Backed by 
famous Fidelity Guarantee. 





THINNER 


16% thinner, yet in per- 
fect focus! More in your 
carrying case. Easier and 
faster loading. Thinnest 
double holder ever made. 


BEAUTIFUL 


Smoother finish. Fidelity 
Custom has solid color 
right through...no paint 
to wear off. Sure-grip 
frame for safe handling. 


. 
PLUS: The Fidelity Custom has all other outstanding Fidelity features, for years the standard 


of excellence for professional photographers. Film seats itself in the dark. Double data tabs. 
pioneered by Fidelity. Non-static. .will not attract dust or lint. Opaque to infra-red and ultra- 


violet. For all standard press-type cameras. 


THE GREATEST VALUE IN HOLDERS TODAY 


GET THE FIDELITY CUSTOM 
AT ALL LEADING DEALERS 
or write for FREE literature 


FIDELITY MFG. CO. 


5147 WEST JEFFERSON BLVD 
“LOS ANGELES 16, CALIFORNIA 
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Make It Pay! ... Use 
* ARKAY 





Load Master Washer 


Stainless steel construction 
—water powered 10 gallon 
capacity. Six changes per 
hour. Takes 100 8”x10” 
prints. Price $83.95 


ARKAY Corp. 


Professional Dryers 


Precision built. Eliminates all 
guess work in providing accurate 
drying of high gloss and matte 
prints. All in 5 minutes ot. 
approved. Price $9.25 to $48.95 


1570 S. First St., Milwaukee, Wis. 





of THE PROFESSIONAL PHOTOGRAPHER each 
month. The magazine is much too valuable to 
discard and, in the course of a year, your 12 
issues will give you the equivalent — in the 
finest halftone reproductions that money can 
buy — of any photographic annual published. 
A complete index for the year is bound in the 
December issue. 


ee 


covered in bive simulated leather are now 
available for $3.75 postpaid. Each accommo- 
dates 12 issues with room for index at front 
or back if you prefer to remove it from the 
December issue. Takes only a moment to slip 
in the latest issue; it may be as quickly 
removed at any time. All issues open flat. 


Better send your check today. 


Charles Abel Incorporated 


519 Caxton Bidg. Cleveland 15, Ohio 















PERSONALIZED INSTRUCTIONS IN 
e®LIGHTING 
® RETOUCHING 
e COLORING 








ol Rekes & 
of Professional Photography 


Intensive one-week courses planned for the average 
studio owner or employee. Basic fundamentals plus 
advanced training, not theory but practical work 
under actual studio conditions. 

The school of individual instruction in limited classes. 
Illustrated catalog mailed on request. 


MARYVILLE, MISSOURI 
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Our cover illustration, used by the Spencer 
Chemical Company of Kansas City, Mo., over 
the heading “You May Live to Fly to the Moon!" 
in one of the full pages in their current national 
advertising campaign, was made by Maurice 


Wm. Prather of the Centron Corporation, 
Lawrence, Kans. Centron, while primarily 
engaged in educational and industrial motion 


pictures, also produces illustrative photography. 
The shot, Mr. 
series he took for Spencer, and was no studio 


Prather tells us, was one of a 


setup, the location being the University of 
Kansas Observatory on a cold January evening. 
One problem was finding enough shooting 
space in the small, circular enclosure, while 
another was attempting to keep the models, 
technical personnel and Prather himself from 
freezing in the 20°, unheated observatory. 


Acting out the scene are E. E. Bayles, Professor 
of Education at the University; Henry (Hank) 
Booth, the wide eyed young man, and Carolyn 
Murphy, five year old daughter of Chancellor 
Franklin D. Murphy of the University. Consider- 
ing the temperature they are doing a remarkably 
realistic job. The exposure was F/8 on Ekta- 
chrome Daylight with a 127mm Kodak Ektar on a 
4x5 Speed Graphic, the lighting being supplied 
by a 1,000 watt-second Strobo Research speed 
light unit equipped with four lights. 


to this a Strobonar #3 speedlight and a Revere stereo 
camera mounted on top of her Graphic, and you have 
quite a package for a tiny female to lug around. 
Her story has its beginning in Berkley, Mich., at 
least that’s where her * 
took place. 


started with stereo” 
According to June, the people of Berkley 
were very stereo conscious, so much so that brides to 
be would call the studio and ask for stereo along with 
black and white informals, and 
wedding pictures. At that time Clinard’s apparently 
did not offer stereo photo service, but it didn’t take 
them long to see the light. 


‘we got 
the usual 


formal 


As June puts it, “One day when we had several 


weddings, we borrowed a Realist camera from our 
dealer and shot several stereo slides of each on 
speculation. After showing the black and _ white 


proofs and getting the order, we asked if they (the 
customers) wanted to see a few shots of their wedding 
in 3-D. (As we usually showed the wedding proofs in 
the homes of the newlyweds, they often invited their 
parents to be there too). Two out of the three were 
bought by the parents who stressed the fact that if 
they purchased the 3-D years to 
come they could pass them down to their children. In 
that way the newlyweds did not have to buy almost 
duplicate albums in black and white and stereo.” 
June had some strong remarks about some makes 
of stereo cameras, and added that most of the studio’s 


informals, then in 

















UNUSUAL saving through 
GEVAERT get-acquainted offer... 


fll EW. 1) 4 ht) 






one 

case if MN [rox 

bela? - I$ por i 
pr i 





if any 


to December 15th only . . 
GEVAERT makes this special offer so you can prove to yourself 
these fine, welcome qualities in all-purpose, new GEVAPAN ‘'33" film... 


/ : | 
to roel P sien som woe cooley te ate 
cy (Ode / d! Daylight—125, Tungsten—80. 
(ons pee @ Maintains fine grain. 


[ 
° e e . 
ces jgtiee rer 












Take full advantage of this offer. GEVAPAN ‘'33"' 
is guaranteed . . . If not satisfied after using first 
package return remaining film for full refund. Order 
direct from New York office and your case will be 
fowarded from nearest shipping point in your area. 


THE GEVAERT COMPANY OF AMERICA, INC. 
321 West 54th Street, New York 19, N.Y 
CHICAGO + LOS ANGELES 
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WE CAN TAKE ON A FEW 
MORE CUSTOMERS FOR 
“KIER WALLET PRINTS 








School Photographers! If you'd like to offer wallet 
size prints — 2¥2"x3¥2"" — that reflect the qual- 
ity of your own portraits, contact Kier, now! For 
Fall, 1954, we still have capacity to handle this 
work for a few more discriminating photographers. 
Kier works from your negative — and makes a 
contact print 
inspected . . 


hand-developed, individually 
. just like you’d do it yourself! And 
you can deliver professional portraits — at a 
cost to you of only 3c each, minimum of 20 
from a negative. Minimum order 100 prints. Sure 
we'll work from a print (glossy please) but then 
we must add a negative charge of 50c. And we'd 
still prefer to work from your negative! After all, 
no optical printer or copying device can do the 
job that contact canl 


KIER PHOTO SERVICE 


Dept. P.P. 
1265 West 2nd Street Cleveland 11, Ohio 
















COLOR Processing—Prints 


24-hour service on EKTACHROME. 
High fidelity Dye Transfers for the 
professional since 1947. 


a ee 
PHOTO & COLOR 
SERVICE, INC. 


2409 North Pearl St. 
Dallas, Texas 





THE STUDIO OF TOMORROW 
WILL BE EQUIPPED WITH 
NICHOLS BABY POSER 

GET YOURS TODAY patented 


The simplicity of photographing baby makes it a pleasure. 
Don't irritate baby fiddling with strings, belts, buckles and 


gadgets. Speed the job in SECONDS. Baby stays PUT, 
surely, safely, and comfortably. It’s self adjustable and 
transparent. Does not show in print. Acclaimed by world 
famous photogs. Read their unsolicited testimonials in 
circular, or send $14.50 for immediate shipment. 

325 Mill Street Bristol, Pa. 
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stereo shooting, since mid-1953, has been done with a 
Revere camera. However, for one second exposures 
on balcony and floor shots they use the Realist. She 
added that they take these same shots in black and 
white and stereo, and sell them every time. 

“Since we have shot stereo at about every 
wedding, we seem to sell about as many slides as we 
make except for duplicate group shots. This averages 
about 20 out of the 29 possible with a 36 exposure 
roll of 35mm color film,’ she said. “We glass mount 
our own slides, and sell them for $3.50 each, plus any 
viewer the customer wishes to purchase. We give a 
choice of models ranging from $1.50 to $19.50 and 
will not recommend any line we do not feel will give 
the very best service.” 


Continuing the discussion about 


June Clinard went on to 


stereo viewers, 
say they most always sell 
the Revere because brides like soft brown color. 
This to be preferred over the black 
selling for about the same price. And furthermore, it 
goes well with both mahogany and blond furniture. 
(That point evades me a little; but then, my 
correspondent is a woman and should know.) 


its 


seems viewers 


last 


When it comes to carrying cases, Clinard’s favor 
Barnett & Jaffe’s stereo case which 
$7.30. 
hold according to June Clinard, 
and sells for about one third the price of the Revere 
case. 


retails for about 
This is the only case on the market that can 
the Revere viewer, 


Besides Clinard’s have 


work for various industrial accounts. 


weddings, done stereo 
Incidentally, they 
have used the form letter printed in one of my recent 
columns and more or blanketed the commercial 
field, the only difference being that they added some 
suggestions as to how particular businesses could use 
stereo to advantage. As a 


assignments been 


less 


commercial 
including the 
in Ohio 


result, several 
have 


coverage of a 


developed, 
recent Centennial 
which went over big. 


celebration 


Since moving to Bowling Green in October of 
1953, their stereo business has softened considerably 
by comparison. As June puts it, *. most of the 
people in Bowling Green did not know there was 
such a thing, which hit me as very funny. We started 
out advertising in the newspaper for them to come 
up and see it (stereo), which they did; but we are 
having a hard time selling the advantages of stereo 
compared to black and white. After 


still trying. Never say die.” 


a year | am 


Summing up her letter, she had some pungent 
remarks to make about professionals who do not use 
stereo in their studio operations. Coming from a 


community where the medium was preached and sold 


to the public, her present situation suggests a sad 
turnabout. Looking back over her earlier wedding 
assignments that included black and white informals, 


formal wedding pictures, and stereo albums containing 
around 20 slides at $3.50 each, or $70.00, plus a 


viewer and case, one can readily understand her 
continuing efforts to promote stereo in her own 
locality. 








MZ 
DY INIS 


are a snap 


Many prize-winning photographers 
will tell you, “'It's a good feeling... 
knowing you have Mallinckrodt 
chemicals in your darkroom.” 


THE REASONS ARE 
MIGHTY PRACTICAL: 


They bring out in your negatives and 
prints the same crisp contrast, the 
same delicate shadow detail, every 
tone you see in your view finder. And 
consistent performance, batch after 
batch, is assured. 


READY MIXED 


—save time and bother 


Pictone —the universal developer 
for papers and press type film— 
makes any effect more effective. 


Jifftx® iightning-fost liquid fixer... 
3 to 4 times faster than regular hypo 
for film... lasts 1% to 2 times 
longer. Conveniently packaged, just 
add water. 


READY TO MIX CHEMICALS 
—for your special formulas 


Acid Acetic ® Alum Chrome Potassium 
Hydroquinone © Hyporice® ©  Pictol® 
Potassium Bromide © Sodium Carbonate 
Sodium Sulfite... 

and an extensive line to fill all your 
needs. 








MALLINCKRODT CHEMICAL WORKS 
Mallinckrodt St., St. Lowis 7, Mo. 72 Gold St., New York 6 WN. Y 


CHICAGO » CINCINNATI » CLEVELAND + LOS ANGELES « MONTREAL + PHILADELPHIA + SAN FRANCISCO 
Manufacturers of Medicinal, Photographic, Analytical and Industrial Fine Chemicals 


Write for your free 1954 catalog of Mallinckrodt Photo Chemicals today! 
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£2’s two 


POWER-PAKS 


STROBO RESEARC 


more light 
less weight 
STROBOFLASH | 


Small enough to clip to belt or 
slip into pocket weighs only 
50 ounces 50 watt seconds 
a 1,000 flashes from dry 
batteries . lamp mounting 

brackets changed instantly 
sturdy Royalite case virtually 
unbreakable 3 to 4 sec- 

onds between flashes 
gvide number for color 28 to 
35 perfect for candid work 


Price $89.00 plus $15.90 for batteries 
STROBOFLASH Ill 


You asked for a bigger, stronger, 
more powerful electronic flash 
unit Stroboflash II! is it 
200 watt seconds 
much light 
between flashes 





twice as 
5 to 6 seconds 

uses same 
power pack bottom as Straboflash 
" Vv," higher weighs 9%, 


Ibs electronic triggering 


ideal for color work, guide num- 
ber 56 to 70 


Price $159.95 plus $17.90 for batteries 


® Heads ond cords interchangeable 
with Strobofiash II for both units 


MILWAUKEE 16 
WisScONSIN 





Don’t Pass Up 








510 S. Clinton St. 





the profit you can make so easily 
on miniatures, oil paintings, diffi- 
cult copies, sketches, restorations 


and the like. 


These can easily pay your rent 
and probably most of your over- 
head as well. 


All you need are a few samples 
— we do the work for you and 
you add your profit. What could 
be simpler? 


Our illustrated price list will be 
¥ sent on request. 


THE WALTER GAEHLER CO. 


Syracuse 2, N. Y. 
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She concluded with the plea that professionals 
should take it upon themselves to learn more about 
what stereo can do for them and their customers. An 

| informed studio owner is in a better position to serve 
his clientele, and make money doing it, than one who 
refuses to look into some of the new ideas successfully 
employed by alert 

| to all of us. 
sold. 


Photography in Industry 


| | So many industrial and business organizations are 
| establishing their own photographic departments 


available 
It only needs to be demonstrated to be 


professionals. Stereo is 








that we feel the time has come to start this new 
column, to be devoted to brief items, illustrated or 
net, concerning new or different applications of 
| | photography in industry, business, science, medi- 
| | cine and the arts. Contributions from photo- 
| graphers employed in any of these fields are wel- 
| comed and those acceptable will be paid for at 
| the rate of $3.00 each. 

| 











| Hl As the illustration shows, illuminated color transpar- 


encies placed above work positions on the Crosley 
| television assembly lines make job instruction easy and 
permit high production rates even when regular 





employees are absent. In this case the transparencies 
are helping workers on a soldering operation, color 
| being essential because the six to eight wires soldered 

at each position are identified by the colors of their 


respective insulations. As many as 60 of these color 


guides are used by the Crosley Division of Avco 
Manufacturing Corp., at Cincinnati, Ohio, on three 
assembly lines. Frank H. Lucas, head of Crosley’s 


photographic department, emphasizes this as just one 


















































WOLLENSAK PORTRAIT 


VERITAR 


More Pleasing Portraits 
... Minimum of Retouching 


You'll notice the difference on the first 
portrait you take with a Veritar. For 
a glamorizing softness shoot at f/6. 
As the lens is stopped down the 
softness diminishes. At f[11 the 
Portrait Veritar begins to take on 
anastigmatic characteristics. 


With the Veritar there is no change in 
focus whether you shoot color or 
black and white film. You get what you 
see on the ground glass. 


Sharp or soft the tonal gradations you 
want are in the print... the kind of 
portraits your customers like... 
portraits that please. You'll be glad to 
free yourself from time-consuming 
retouching, too 


Ask your dealer to let you try a Veritar 


on your camera. Available in 10” and 
14” focal lengths. 


WOLLENSAK 


OPTICAL COMPANY, ROCHESTER 21,N.Y. 
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STATIC, master 


New ultra-modern, functional design 

© Polished stainless steel Polonium housing 
Ebony enamel handle 

e Fits user's fingers—insures proper use 
Eliminate those gremlins of the 
darkroom, static electricity and 
dust, once and for all with Static- 
master. Save that valuable time you 
formerly used for print spotting 








Stotic 
Electricity 









Lint and 
Dust 


ee ‘ 
oe 





h r 
POLONIUM Strip and opaquing for more profitable 
does the trick tasks in your studio or lab. Remem- 





ber, 


one brushing action with 


: as Staticmaster over the film or sur- 
Professionel 3” size $12.50 face to be cleaned, simultaneously 
neutralizes the surface and removes present dust and lint. Used 
and approved by hundreds of professional photographers all 


over the world. 


Excerpts from hundreds of letters 


‘The Stoticmaster is not a gadget. It 
is one of the most useful tools thot | 
hove in my darkroom.’’ 


“As an extremely meticulous worker, | 
go after every pin-point on a print and 
used to allow myself 2 to 2'/; hours to 
spot an 1! x 14 to my satisfaction. For 
mony purposes, it has eliminated the 
need for spotting entirely and has won 
its place on my list of darkroom neces 
sities for good.’ 










4 LAMPS 

GO ON-OFF. 

DIM OR 
BRITE 


with 


LITEMASTER 





Multiple Lamp Control 

Make indoor pictures easy. Plug 
4 lampcords into rugged, all-metal 
LITEMASTER Control Box. 

Lamps go on-off. Extra Dimbrite ACME-LITE 
switch. Stand adapter, 15-ft 
duty cord. Valuable folder, light- 401 N. Wood 


‘*‘My Staticmaster has reduced my spot- 
ting time by nearly 90%. | have also 
hod very good results using it on film 
and glass when mounting and binding 
color slides."’ 


‘Sometime ago | heard about your 
Staticmaster and what it would do and, 
after purchase, soon found out that this 


activated brush greatly simplified my 
work in mounting third dimension pic- 
tures." 


Staticmasters sold by photo dealers everywhere 


AR PRODUCTS CO. it inonte caus 


hevi- Dept. HE-11 


Street 
ing catalog free. Order today E 
ei Chicago 22, 
postpaid. Money back guarantee, Illinois 












PROCESSING 





SSSIONAL 
PERSONAL SERVICE 


DYE-TRANSFER 
COLOR PRINTS 


ANY MAKE FILM 


Write for prices or send film. 


Uthinson 


LABORATORY 
















QUALITY 


Onitilintiad 





7273 Santa Monica Boulevard, Dept. 1 
Hollywood 46, California 
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of the many new ways by which photography is helping 
to speed up industrial production. Color photography 
is also used by Crosley’s Home Economics Department, 
which finds photographic records important in studying 
food freezing. Particular foods are photographed at 
intervals of one, two, three and six months of freezing. 


W@ it was only recently disclosed by the Army Signal 
Corps that its new “Peeping Tom’ camera, which can 
clearly photograph objects 30 miles away even through 
mist and haze, was actually built (under Signal Corps 
sponsorship) by Rudolph, Alfred and Fred Simmon, 
whose names will probably become more recognizable 
to our readers when we add that they are — under 
the name of Simmon Brothers, Inc., of Long Island City, 
N. Y. — heads of the firm that makes the Omega and 
Automega enlargers as well as the new Omega 120 
camera. The camera, pictured here and given world 
wide publicity in July, has a 58” long gun type 
magnesium barrel, in front of an aluminum back which 
is 12 wide and 7” thick. With lens the total camera 


The “Peep- 
ing Tom” 
camera. 

U. S. Army 
photograph. 





length is 7’ and the weight 120 pounds. Carried in 
its cradle, the barrel splits and folds in half. The 
specially built tripod weighs another 100 pounds. If 
the lens sunshade is used, that adds one more foot 
to the camera length. The terrestrial telescope peep 
sight view finders can be sighted through either eye, 
a reticular outline showing exactly what will be recorded 
on the film. Because the lens is so large, distance 
setting is done by racking back and forth the camera 
back and film. Using an F/12.5 infrared lens 5x7 
stills can be made with either cut film or plates. The 
shutter has 10 speeds, the fastest being 1/200th second. 
Two men can handle the camera and be ready to 
shoot five minutes after reaching the desired position. 


M There is nothing new about the use of photography 
in the outdoor advertising industry where for years 
cameras have served to provide a pictorial record of 
each plant. A “plant,” in this industry's terminology, 
is not merely the central location where offices are 
maintained, trucks are garaged and equipment and 
materials stored; rather it includes every location in a 
city or area which is owned or leased and where a 
poster board, paint board or spectacular has been or 
may be erected. Photography, too, in both monochrome 
and color, runs a good second to commercial art work 
in producing the original illustrations which, enormously 




















“SOME 
SHOTS “__ 
JUST HAVE 24 


- 


says Leo Choplin, 
VA, America's most daring photographer 


Leo Choplin has shot One of the shots turned out to be the cover on Collier’s—but 
from blimps, water towers, to photographer Leo Choplin, the amazing color photos of 
re Gas ei Mexico's vast Cacahuamilpa Cave were a nightmare. Hanging 
his normal commercial jobs from ropes over subterranean waterfalls in an ink-black cavern 
— Choplin is sold on 20 stories high, Choplin shot the picture story of the world’s 

the convenience and ith Syl : 
dependability of flash. largest unexplored cave. And he shot with Sylvania Blue Dot 

Flashbulbs! 








Says Choplin: “On the kind of jobs I take, I’ve got to get 
my pictures right the first time. That’s why I stick to Sylvania 
bulbs. They never let me down.” 


More Photographers Use Sylvania Blue Dot 
Flashbulbs Than All Other Brands Combined. 


SYLVANIA’ 


Sylvania Electric Products Inc., 1740 Broadway, New York 19, N. Y. 
In Canada: Sylvania Electric (Canada) Ltd. 
University Tower Bldg., St. Catherine St., Montreal, P. Q. 


LIGHTING * RADIO * ELECTRONICS * TELEVISION » ATOMIC ENERGY 
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NEW FILM IDENTIFIER 


ea | 
NO DARKROOM NEEDED 
with new Negative Identifier manufactured 

by Keith Camera Company. 

%& May be used on location or in studio. 
% Simple daylight operation. 
% Gets you out of the darkroom. 
% Gives positive identification. 

Three Sizes Available for Immediate Delivery 
4x5 . $15.00 
5x7 $15.00 
5x7 (dual) $18.00 


Write directly to 


GARDEN & WILLIAMS 


3266 W. PICO BLVD., LOS ANGELES 19, CALIFORNIA 














INCREASE PRINT SALES 


MAGIC# CROPPER 


The Magic-Cropper, a variable cropping or masking 
frame, slides in and out smoothly to give you correct, 
calibrated proportions. 
@ Show customers different compositions quickly. 
@ Find a photograph within a photograph easily. 
@ Save darkroom time —do away with guesswork 
on proportions. 


@ Compose on camera ground glass. 


Two sizes: 4x5 or 5x7 proportions. 
$4.95 each postpaid if cosh with order. 


PAE OE RETOUCHING MACHINE CO 


737 Lincoln St. Denver 3, Colo 
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enlarged, appear on the poster boards. 

Now photography finds still a new application in 
this field under the name of “stop motion sampling,” 
a method of testing the effectiveness of outdoor 
advertising. The idea is to measure the number of 
people who see an outdoor display over a given period 
of time and it is accomplished by means of still 
pictures which stop the motion of traffic at the 
beginning and ending of a_ specific time span. 
According to Alfred Politz, Inc., originators of the idea, 
it was determined that the proper time interval should 
be three seconds for city locations and five in rural 
areas. Small clusters of durations are sampled during 
all hours of the doy and night. The photographs are 
enlarged and the number of persons actually facing 
the sign or display are counted. The camera used is a 
battery variation of the Beattie Varitron, with certain 
modifications by the Politz staff. Lighted panels or 
displays are photographed at night with infrared. 

The whole purpose is, of course, an attempt to 
audit more accurately the “circulation” or “readership” 
of outdoor advertising in order to enable the outdoor 
industry to combat more successfully the audited 
circulation figures offered by newspapers and national 
magazines. Having briefed down the above from a 
rather lengthy story in Advertising Age we were amused 
to read, when we picked up the same week's issue of 
Editor & Publisher (trade journal of the newspaper 
industry), a rather scornful editorial questioning the 
validity of any such method of measuring the value 
of outdoor circulation. 


Book Reviews 








We will gladly order and have sent direct to 
you postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 











MB ART AND TECHNIQUE OF STEREO PHOTOGRAPHY, by 
Peter Gowland. 7'/4x10'/s, 128 pages, approx. 150 illustrations 
Cloth, $2.95, pestpaid. Publisher: Crown 

Starting with a brief discussion of — we think — every stereo 
camera at the moment on the American market, Mr. Gowland 
moves rapidly into what is really a general text on basic 
photography, though slanted toward stereo wherever the latter 
differs from conventional camera methods Illustrations are 
profuse, and wide in variety including, as might be expected, 
many examples of the cheesecake shots and nudes for which 
Gowland is noted. Tipped on the back cover are two actual 
film strips containing five of his stereo pairs If we are not 
mistaken this book is the same as #45 in the Little Technical 
Library (Stereo Photography, by Gowland) except for the much 
larger page size, added larger illustrations and cloth binding 
HB PROCESSING CHEMICALS AND FORMULAS. 5%x8'2, 68 
pages, wih charts, tables and illustrations Paper, price 50c 
Order from your Kodok dealer. Publisher: Eastman Kodak. 
This latest ‘Kodak Data Book’’ combines the information in 
the former editions of the Data Books Processing and Formulas 
and Chemical Preparations, the whole being completely revised 
and enlarged so that this new booklet provides the latest 
information on processing, preparation of solutions, formulas, 
and descriptions of Kodak prepared chemicals More than just 
an instruction booklet, it also explains briefly the basic 
elements of each operation and why certain techniques produce 
desired effects. Important is the inclusion of comparison color 











Flashed by Ed Nano, Elyria, Ohio 


Let G-E Flash help you TELL the story! 


Whatever point you want to emphasize, what- 
ever story you want to tell—General Electric 
Flash, under your control, does it quickly, 
easily, effectively. 

For G-E Flash has great punch of light to stop 
action, let you stop way down for detail. And 
new, improved G-E Flash Bulbs are more de- 
pendable . . . are the easiest-flashing bulbs 
G-E has ever made . . . thanks to new quick- 
flash filament, new supersensitive primer! 


Try it soon! Use General Electric Flash creatively 


on many of your jobs, for outstanding results. 


Don't just order “flash bulbs” order G-E Flash 
Bulbs...in the handy new "safety cushion” pack. 


Remember, there's a G-E lamp for every photographic purpose 


GENERAL @@ ELECTRIC 
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WITH UNIFORM 
LIGHT COVERAGE 


its powerful light never weakens 

© 100 watt second output 

@3,000 Beam Candle Power Seconds 
in 1/2500th of a second 

@Re-cycles in 6 seconds on AC or 9 
seconds on its battery 

© Weighs only 8 pounds 

®@ Works on AC or its own battery 

®@ Built-in charger works in homes, offices 


Photographers everywhere are discovering 
how dependable a good speed light can 
be as they switch to Megalume |. Pro- 
duced by a company with more than 40 
years’ experience in making the highest 
quality electronic and communications 
equipment for the 

Armed Forces, Mega- 

lume makes no com- 

promise with quality 

for the sake of price 

n.a competitive 

market. 









WRITE 
DEPT A 

FOR YOUR 
FREE 
DESCRIPTIVE 
FOLDER 


Clarke 


Ins truments 


Division of 
NATIONAL ELECTRICAL MACHINE SHOPS INC. 
Silver Spring, Maryland 
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patches for use with the test for thoroughness of washing of 
prints. Puached for binding in the Kodak 
Notebook or Kodak Reference randbook 


Photographic 


MR OMY BELOVED EXAKTA, by Heinz Muller-Brunke, translated 


by Ruth Marton. 9x1l0%, 144 pages, 128 full page plates, 
several in color. Cloth, $5.00 postpaid Publisher: Variety 
Books. 


In brief though interesting text the author, who is one of the 
leading specialists with the Exakta camera in Europe, tells of 
his experiences and adventures while on the prow! for photo- 
genic subjects Of main importance, of course, are the 128 
examples of his photography including a little of everything 
from still life to nudes and offering ample evidence of his 
versatility 


Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Reports 
of meetings and conventions should include 
the program, attendance figures, names and 
full addresses of new officers, etc. Announce- 
ments of coming affairs must reach us before 
the 17th of the second month preceding the 
issue in which their publication is desired. 











Ml The mid year election of directors of the Houston 
(Texas) Prof. Photog. Guild resulted in the naming of 
Jack Thompson as 
Conner as 


director and Gordon 
portrait director. This took place during 
the July meeting, at which time the Guild also voted 
to accept a proposed city ordinance as corrected and 
to take the necessary steps to submit it to the local 
authorities for consideration. 


commercial 


Mr. Thompson, we might 
add, was responsible for the smashing success of the 
Guild’s annual which 
attendance of 97. 


barbecue brought out an 


@ At their September 
Soc. of Photogs. in Industry elected the 
Sanddal, Hughes Tool, Texas, 
pres.; R. B. Jacobs, Humble Oil & Refining, Baytown, 
Texas, vice-pres.; H. Ll. O’Connell, 
Freeport, sec.-treas.; 


meeting the newly organized 
following 
officers: 


Ross Houston, 


Dow 


Chemical, 
Shell Oil, 
Houston, rec.sec., plus the following directors: 


Texas, Sam Davis, 


Robert 



















































DEVOLITE-PEERLESS 
PICTORIAL PHOTOGRAPHIC PAPERS 











BANQUET and SCHOOL PHOTOGRAPHERS: 


piy the lea (set our 


SWG i 


POST CARD STOCK « wine euie 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 














125 West 45 
Street 


New York 
36 


So _ Serice to the Profession 
High grade enlargements for Portrait and Commercial 


Studios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 

PHOTO-CLOTH color work on portraits, exquisite Miniatures. 

Attractive Pencil and Pastel Sketches from your negatives 


mo paste—no waste—ready cut | | °°° Phetosrorhs. eee hr eee 
to convenient sizes ' aintings on canvas painte ree ana. vail yourse 


of the services of a well established institution with modern 
equipment and an expertly trained staff of artists. 




















Write for Price List. 


BLUM'S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Ill. 






























a PROTECT YOUR ° = jet 
° PRINTS WITH a gh | . rons 
% RICHA RD PRINT WASH E R | new low-priced enlarger attachment converts — . = 


washes thor- | any lens into a variable soft-focus lens! 
oughly faster 

«Genter eran @ PICTROL reduces grain. 
continuously @ PICTROL improves tona! quality. 
removes hypo @ PICTROL is calibrated for accuracy 
faster @ PICTROL is priced amazingly low. 
















; * Nothing to OE RS) 
wear out. No = : Re $ 95 
30” diam. Washes 125—8x10's Beye mena 4 - 4 
handles 16x20’s. Made of non- MYO nIint CC = ) 
corrosive, heavy-duty royalite. HiiraG yg ams A al 





Replace Inferior Equipment! 
Order a ‘*Richard’’ Now. Also, (Mewnhaiubin 
18” Deluxe, $24.95. For folder MCAD MEELa 

and price, see your wholesaler Mapa wean 
or write to Richard Mfg. Co., iM lyr. warranty 
5914 N. Noble, Van Nuys, Cal. 


eseeeeee ©6080 0); 
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E. George, Humble Oil; Forrest Adrian, Shell Oil; 
Winfred Shackelford, Houston Police Dept.; Karl 
Woodard, Houston Oil — all of Houston. In the 
accompanying picture we have, from left to right, 
front row: Messrs. George, Sanddal and Adrian; back 
row: Davis and Jacobs. The feature of the evening 
was a new sound color motion picture showing steps 
in the production of Kodak lenses. We recently saw 
this same movie at a meeting of the Shrine Luncheon 
Club of Cleveland. It should go without saying that, 
technically, it is an outstanding job. It is also 
absorbingly interesting and we advise every photo- 
graphic group to get in touch with the nearest 
Eastman Kodak Store to arrange a showing. 


Mi The Prof. Photog. Assn. of West Virginia held their 
21st annual convention Aug. 8-9 in Parkersburg, with 
Ralph Bray of Kodak, William Whitaker of Ansco, 
Donald L. Borger of Pittsburgh Plate Glass, George 
Hoxie of Oxford, Ohio, and John P. Breeden, Jr., of 
Ford Motor Company on the program. Winners in the 
four picture exhibit classifications (all receiving trophies) 
were: Charles G. Gruber, Wheeling, portraiture; Lonnie 
Safford, Point Pleasant, commercial work; Ulysses 
Buffington, Clarksburg, pictorial; Mrs. Jerry McGee, 
Huntington, hand coloring. Harold Benson, Charleston, 
ret.pres., was presented with a Past President's Plaque. 
The attendance of 94 may sound small but for a state 
as slimly populated photographically as West Virginia, 
it should have been ample to make the officers feel 
their work was well rewarded. In the accompanying 





photograph, from left to right, we have the new board: 
Joseph Barta, Jr., Huntington, vice-pres.; Mr. Gruber, 
pres.; Paul Jack, Parkersburg, sec.; Frank Mauritz, Oak 
Hill, treas. 


HM August 2-4 were the dates of the 1954 Minnesota 
Prof. Photog. Assn., which was held in Minneapolis 
and drew an attendance of 405. On the program 
were Kay Isaacson, Algona, lowa; Patton Apgar, 
Marshalltown, lowa; Richard K. Sunderbruch, Davenport, 
lowa; Walden and Margaret Fabry, Nashville, Tenn.; 
Ray G. Tourangeau of Ansco; Charles M. Baldwin, Flint, 
Mich.; Vincent Thomas, M.Photog., of Kodak; A. D. 
Wichers, M.Photog., and Miss Jean Thompson, M.Photog., 


Professional’s choice for 


NEW 
AUTOMEGA D-3 
4x5 
Autofocus Enlarger 
Uses custom-matched lenses 
for individual focusing tracks. 
Condenser Model. . $207.50* 
With Colorhead. . . .$217.50* 

Omegalite Model. .$197.50* 








io ease, speed and sharpness 


| 
| 
| 
| 
| 
| 
| 


wh 
*Prices do not include lens, lensmount or track—are slightly higher on West Coast. , 





OMEGA D-2 
4x5 
Manual Focus 
Enlarger 
Gearless focusing mechanism ot | 
eliminates play and backlash. \ 
Condenser Model. .$173.50* \ 
With Colorhead. . . .$183.50* ‘ 
Omegalite Model. .$164.40* ; , 


. 








Created for the perfectionist, both of these 
matchless 4 x 5 Omega enlargers offer greater 
speed and ease of operation. Either will bring 
out the fine detail captured in your negative 
with extreme clarity and sharpness. Both take 
all negatives from 35mm up to 4” x 5”. Either 
may be used with fluorescent Omegalite for 


BOTH GIVE YOu 


Rigid, inclined girder construction 
Factory-locked alignment of parts 
Brilliant, even illumination 
Interchangeable double condensers 
Interchangeable lenses from 2” to 634” 


7 ; i niargi Conveniently located controls 
es ae: Rack and Pinion Hand Wheel 
omega 
® 
See them at your dealer's Simin Gre BROTHERS, Inc. Created and manufactured in the 
soon, or write today for U.S.A. by the makers of the 


brochure. Dept. PRP 11 30-28 STARR AVE., LONG ISLAND CITY 1, N. Y. popular new Omega 120 Camera. 
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Your Transparencies 35mm CAMERA Outfit Sensation 
The New Paxette 11 M 
Can Be Profitable 


with 3 interchangeable 
LENSES and Rangefinder 
was the German Photokina 
show Sensation! Precise as 
when used for : “— watch yet so simple 
ool-proof it delivers 
perfect B & W or Color 
pictures from the start 
Here’s what you get for 
only $139.50 — 3 Lenses 
STANDARD F/2.8 (45mm), 
WIDE ANGLE F/3.5 
LOS (38mm); TELEPHOTO 
N A T U H A L Cc oO L Oo R Interchangeable, Hard 
Coated, Color Corrected 
with Helical Focus; View 
er; Gen leather Case 
Fully Synchro (X-M Bulb—Electronic Flash); Shutter (Speeds 
from B'z—1/300 Sec. & Delay); Rapid Winder (Coupled Film 


F/5.6 (85mm) ‘ All 





e Transport & Auto. Counter); Rangefinder; Dble. Exposure Safety; 
. + H Leather Covered Metal body, GUARANTEED 

Uniformly Highest Quality Complete Outfit $139.50 plus F.E.T. A $60 Savings! 

e . Write Burke & James, Inc. 321 So. Wabash, Chicago 4, U.S.A 
Lower Prices 

@ Quicker Deliveries Hi-Speed 4x5 ENLARGER 


Professionals say the New Solarmatic Diffusion Enlarger is 


H sees Fi r-Tip’’ F for Everyd Quali Performance The 
* Higher Commissions eaten SR ie eet ea : ae insuring 
@ Genuine 12 Pt. Kromekote Used . 


at the same time Quick 
Critical Focusing, Even 
@ Rounded Corners If Desired 
(10c per M) 


Illumination, Perfect 
®@ Your Studio Name On Cards 


12,500 Cards... $162.50 
Your Profit........... $55.00 





your best Negs. 
There’s never a bottle 
neck. . « This vol 
ume producer takes the 
full range of 18 dif 
ferent Solar Neg. Car 
riers; Enlarges to mural 
size; Permits quick lens 
interchange; has 24x32” 
non-actinic baseboard, 
plus a host of other 
features. Highly Recom 
mended — Fully GUAR 
ANTEED! The Solarma 
tic 4x5 is semi-auto 
matic (not autofocus) 
$132.50 (less 


Lens). For details write 














Or Seam Black & White Prints BURKE & JAMES, INC., 319 So. Wabash Chicago 4, U.S.A 
SILVERCRAFT POST CARDS All-Purpose 4x5 B & J SPEED PRESS 

(Black & White) Continues the favorite of experienced newsmen. From grab 

ae ee $30.00 Sane, See eet Cec ek DOE ar por ee. 

Yor Front ................ 8.00 ee | eae ae ieee “hen teaee 

and ‘‘action-proven’’ QUAL 


ITY features optical 
view finder (with parallax 
adjustment), double exten 
sion bellows (14°' span), 
drop bed (20 from hori 
zontal), rising front, tilting 
front, lateral front move 
ment (over-all adjustment of 
2%"), swinging front (3'%2” 
displacement over-all), 360 
revolving back, calibrated 
ground glass and removable 
lens board. Takes all press 
holders, flash, range find 
ers, wide angle lenses and 
120 Roll film adapter. The 
rugged, 4x5 Speed Press 


Choice Distributorships 
Still Available 


SEND FOR COMPLETE PRICE LIST 
AND SALES KIT 


eeo— 


PRES 8 iN Ce 





Originators of the Natural Color Post Card 
and Leaders in This Field Since 1932 


has an all metal body, 
leather covering and lifetime parts. Only $84.50 (less lens) 
Route 303A FULLY GUARANTEED. Write Burke & James, Inc., 3211 $ 
Wabash, Chicago 3, II., U.S.A. for particulars. Dept. PP 
West Nyack, N. Y. 








21 


Professional 
Photographer 
November - 1954 














SMITH-VICTOR 
ADAPTA-LITES 


Shown: MODEL AP-12 

® Heavy duty 12” professional 

® 60° beam for movies or stills 

® Super-sturdy swivel 

® Reflectors nest for carrying 

@ 15’ cord with switch 

® For No. 2 or 500-watt lamp 

h ® Light meter quickly proves Smith- 
hi % Victor Adapta-Lites give 

\ 3 more light 


\\ $1Q°° 
~ New “Super Stand’ 


$] 9° 


Send for new catalog. 
\ IT'S FREE! 
y 











Formerly Jas. H. Smith & Sons Corp.) 





GRIFFITH, INDIANA 


8x10 GLOSSY 


a ay dey Specialists since — 

Bx10s, & white or natural color 

post cards, mounted blow-ups — Free N QUANTITY 
samples end price list on request. 


MULSON STUDIO 


P. 0. Box 1941*BRIDGEPORT, CONN. 











PORTRAIT FINISHING 
fast dependable service at reasonable prices 
DEVELOPING — PROOFING — RETOUCHING 
PRINTING — ENLARGING — COLORING — COPIES 
Send Negative for FREE SAMPLE of WORK QUALITY. 


ocr ANTITY KIT 


‘ 


write for price list todayl 


FARABEE’S LABORATORIES 


118 24th St Newport News, Va. 
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both of Topeka, Kans. A feature of the meeting was 
a visit to the plant of the Pako Corporation and a 
luncheon there as Pako’s guests. The photograph 
shows Donald Rickers, new pres., Worthington, (left) 
engaging in a bit of byplay with Harry M. Dye, Pako’s 
pres. The new officers are: Mr. Rickers; R. H. Newburg, 
Minneapolis, vice-pres.; Daniel Novak, Minneapolis, 
treas.; Blayne Guckeen, Fairmont, sec. 


information reaching us concerning the activities of 
the Prof. Photog. Assn. of Rhode Island has been 
meager but we do know that at their annual convention 
they elected as officers: George Champagne, Pawtucket, 
pres.; Ellsworth White, Pawtucket, vice-pres.; Elizabeth 
C. Richardson, Newport, treas.; Earl T. Davis, Providence, 
sec., and that they have already set the date for their 





1955 convention which will take place at the Sheraton- 
Biltmore Hotel in Providence on Mar. 27. Photographed 
at a recent meeting in the Champagne Studios we 
have the board, from left to right: Mr. White; Merrill 
Smith, Jamestown, outgoing pres., congratulating new 
pres. Champagne; Miss Richardson; Mr. Davis. 


B Well; a large size orchid to the Northern California 
Photog. Assn. for their first “Annual Roster and Member 
ship Directory,” a handsome 81x11 job of 20 pages 
and cover, the cover on heavy stock and printed in 
two colors. Active, associate and sustaining members 
are listed with, for the active members, key letters 
designating the types of photographic work done by 
each. It is amusing to note that the key letters are 




















Color prints made by 
Kodak Die Transfer 
Process. Transparencies 
made on Ansco_ and 
Kodak _ display color 
films 


FOR COLOR SERVICE IT’S COLOR BY 


(Cot Cord) 


Cot Cor @) 


Cot Cor Q) 


Sold Only Through Leading 
Professional Photographers 


PROFESSIONAL COLOR PRINTS are the very best in single 
print quality. They provide most critical color reproduction 
requirements and supply high quality exhibition and display 
values so necessary for acceptance. Up to 40x60. 


HI-FIDELITY COLOR PRINTS bring high quality to short quantity 
color reproductions. Lower prices possible because of ex 
clusive manufacturing techniques perfected by CCA. 


DISPLAY TRANSPARENCIES are high quality color reproduc 
tions used for display work where highest quality natural color 
is a must. May be made in sizes up to and including 40x60 


Write Us for Details 





COLOR CORPORATION of AMERICA 


P.O. Box 546 - 610 South Armenia Ave. 


Tampa 9, Florida 


Telephone 8-6001 


THE QUALITY COLOR SERVICE TO THE TRADE 


Col Cor 


COLOR CORPORATION OF AMERICA 











The New 


Photogenic 


CAMERA 


VIGNETTER 


Price complete 


with three Vignette 


frames $47.50 


desired. 


side. 


The Photogenic Machine Co. Youngstown 1, Ohio 





Can be mounted to almost any standard studio camera, with instant removal if 
Finger-tip control from back of camera—up and down, back and forth, side to 


Three most popular Vignette shapes furnished with outfit. May be instantly changed. 


See your leading photographic dealer or write to 
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FILM\HOLDERS ' 


Completely Overhauled 


One Price — No Hidden Extras 
10 Days Service 
All Work Guaranteed 
Any size up to 5x7—$1.75; 8x10—$2.25; 
11x14—$3.00; 12x20—$5.00. New Slides 
—4x5, 5x7—75c each; 8x10—$1.50 each. 








NATIONAL FILM HOLDER CO., INC. 


2133 Firnat Street, Houston, Texas 


ROLLFILM 
120-620 
MAGAZINES 
35 mm.-20 Exp. 
35 mm.-36 Exp. 
Bulkfilm 
Sheetfilm 


ca 
Developer 
“Perufin” 
“W-665” 


The internationally famous film 
For details write to: STUDIOPHOT, 
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the same as those originated by us nearly 30 years 
ago when we published the 
directory-mailing lists of the professional photographic 
industry. They worked so well that we continued to 
use and add to them when, in the late 1930's, 
had rebuilt the erstwhile bankrupt P. A. of A. to a 
point where it could afford to print such a directory 
for its members. 
to have met 
their 
terminology. 


first of a series of 


we 


By now these same key letters appear 
with universal acceptance and are on 


way to a permanent place in photographic 


H@ One of the most important activities of the year for 
the Commercial & Press Photog. Assn. of Canada is its 
annual print show. This year’s was the 7th and it drew 
a record breaking entry list of 624 prints from 105 
photographers in eight provinces. Awards were made 
in 11. different classifications and, 225 prints 
were hung. Starting in the Toronto, Ont., store of the 
T. Eaton Company, the collection will tour the country. 
Another step the Ist Short 
Course in Photography, sponsored jointly by the assn. 
and the School of Journalism at the University of 
Western Ontario, took place in London, Ont., 
from June 14-17 and attracted 93 students, some from 
as far distant as Calgary, Alta. 


‘Tis Here, Maybe! 


in all, 
forward was 


Canadian 


which 








The ‘‘gossip column” of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50¢ for each item we can use, unless 
it’s publicity for yourself! 














WM The many friends of P. R. Papin, now retired but 
for many years a noted commercial photographer of 
St. Louis, Mo., will join us in extending sympathy to 
him upon the death of his wife, Clara R., who passed 
aged 70, on 11. 
she was of his 


away from pneumonia, 
From 1920 to 1940 
studio. 


September 
office manager 


M@ Albert R. Gonder, associated for the past 28 years 
with the Woltz Studio, and most 
recently a field supervisor for their activities in Kansas, 
died at Salina, Kans., on September 10, aged 65 


Des Moines, lowa, 


M “i have taken your magazine for 29 years without 
a break of even one year,” writes Harry Gordon West 
of Kansas City, Mo., sending us his renewal for the 
30th. “It’s the best, 
old friend calling,” 


the most valuable, and like an 


he continues. 


B Mrs 
graphic 
Chicago, 


Irene Greene Baker, former owner of a photo 
studio in Clinton, but a 
Wt, some years ago to 
advertising Baker, died on 


lowa, resident of 


since her marriage 
executive Clarence F 
September 10 at the age of 47 


(Turn to page 55) 











A CRUTICAL ANALYSIS 








DATA: 


THIS IS a one light portrait, with the subject leaning 
on a table and the camera and a studio flood speed- 
light fairly close on the opposite side. The exposure 
was made on Super XX film and was given 1% times 
normal development in Panthermic 777. The print is a 
projection to about 8x10 on Haloid GG, developed in 
Dektol for two minutes at 68 . 


CRITICISM: 


MAKING A PORTRAIT with one light, assuming the 
normal use of a reflector to provide the necessary 
fill-in for the shadows, is not such a difficult matter. 
Attempting to do this without a reflector, or any other 
means of balancing the illumination, requires a very 
thorough knowledge of lighting and a more than 
ordinary ability to “read light’’ on the ground glass. 
First of all the light must be placed in exactly the 
right position. Not only must it be almost directly 
centered (in fact for perfect balance it should be 
directly above or below the lens rather than at either 
side) but it must be at the right height and the correct 
distance from the subject. Furthermore, greater leeway 
in exposure is needed than a speedlight’s infinitesimal 








fraction of a second will allow. After all, why use 
speedlight for a static pose like this? 

So much for generalities. In this case the light 
was too low and too close. It has destroyed all the 
loveliness of an otherwise nicely rounded face. Being 
so close it has given the nose a bulbous appearance 
and being at the right of the camera, instead of 
directly in front of the subject, it has cast a shadow 
which makes the nose look twisted instead of straight. 
The incorrect placement of the light has also thrown 
an inky shadow down one side of the face, making it 
look narrower on that side than on the other. In 
addition that shadow merges into the hair, which is 
almost solid black, while the hair in turn merges into 
the shadow on the background, 
separation. 


leaving almost no 
One ear is overlighted; the other is lost 
entirely. 

While the pose is good and the hands are pretty 
the whole effect would be more graceful if the wrists 
were bent a little more toward each other, thereby 
breaking the straight line caused by the finger on the 
cheek. Also when a pose like this is planned the 
subject should be asked to remove any nail coloring. 
The shadow on the body, thrown by the hands and 
also resulting from the placement of the light, is quite 
objectionable and lessens the charm of the otherwise 
pretty shoulders. 
could be a little 
the general effect. 


Although the expression is good, it 
more cheerful, to harmonize with 
Finally, a portrait like this requires 

a much smoother job of retouching than is evident here. 
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The Editor's Commentary: 


In August, on this page, I quoted in full a postcard sent out by a chain 
Studio offering a brand new dollar bill to each mother who would bring her 
child in to be photographed and suggested, as a way of meeting such compe- 
tition, that local studios in any community where the offer might be made, 
get together and offer to do the same thing themselves, making their an- 
nouncement through joint newSpaper advertisements. One reader writes me 
that in his opinion I am all wrong. The local photographers would only be 
| wasting their money, he thinks. The mother would go to each place, have her 
child photographed, get the new dollar bill, get a set of proofs at each 
| Studio, and place only one order if she ordered at all. My friend could be 
| right, at that. What he would do, if his town were invaded, would be to offer 
| to give each parent the complete set of six proofs mounted in a 3x5 album. 
| Provided, he adds, this did not get him into difficulties under the Fair Trade 
Practice Rules. As for the latter, in such an emergency, I would not worry 
too greatly. The worst that could happen, assuming anyone bothered to place 
a complaint with the F.T.C., would be that some 18 months later he would be 
told to "cease and desist." The emergency would have been long gone and, if 
his plan worked, he would have saved his business in the meantime. Let me 


emphasize, by the way, that he is a thoroughly ethical and highly respected 
Studio owner. 





In our next issue there will be a four color insert advertising the Aunt 
| Mary Birthday Clubs of America and thereafter they will be represented reg- 
| ularly in our pages. I make this flat statement now to forestall numerous 
letters of objection which I expect to receive. There are many studios 
| which do not require, and in fact have no use for, album plans or other types 
of business promotion. There are far more studios that deSperately need 
assistance of this nature if they are to meet existing competition and re- 
main in business. There are dozens of shoddy album promotion schemes al- 
ready operating throughout the country. Many of them last just long enough 
to sell a few hundred albums and hook a few dozen studio owners, but the 
total damage they do is enormous. The Aunt Mary plan has been in business 
for years, is financially sound and, from all I have been able to determine 
after considerable investigation, honestly operated. I feel therefore that 
by accepting this advertising I am doing the profession a service which I 
would not be performing so long as the field is left wide open for every 
Tom, Dick and Harry who can think up a high sounding name and line up some 
firm to make albums for him at a price. 


It seems difficult to believe but the profit in wallet size photographs 
at 20 for $1.00 - and mind you that includes copying the original - must be 
enormous. In the September issue of Seventeen magazine I found four differ- 
ent firms (three in Massachusetts and one in New York) advertising these 
and not in small space either. One was a half page, one a quarter and two 
were sixth pages and, in a national woman's magazine, such advertising runs 
into real money. I wish I knew the answer to this, which is today one of the 
portrait photographer's worst problems. I do know that the P. A of A.'s new 
copyright plan is not the answer. 


ail 
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HE PHOTOGRAPHS “THE MET” 
By Harold Christopher 


IT WAS SEDGE LE BLANG, official photographer to The Metropolitan 


SEDGE LE BLANG Opera Association — familiarly known as “The Met’’ to millions of 


SEDGE LE BLANG 


music lovers throughout the country — who made the remark at the 
top of this page. Mr. Le Blang, who can sense intuitively the best way to handle a 
temperamental prima donna, feels that the stars of the Metropolitan Opera are truly 
artists and that their sensitivity and temperament are part of their greatness. Instead 
of fighting them, or trying to compete with them, he respects and caters to their 
whims and prejudices. Being a sensitive artist himself he can appreciate their 
problems, work with them rather than against them, and thus produce photographs 
which portray their own characters as well as those they present when in costume. 


He was photographing Opera star Robert Weede, in his costume for La Traviata, 
while talking to this reporter, and chatted while the singer was making up and 
dressing for the role. For his first poses Mr. Weede sat on a high backless stool. 
The camera was an 8x10 view, on a motion picture tripod. Sedge used three lights 
for the seated poses. One was a midget spot high up on a boom behind his subject 
and to the left of the camera. Another midget spot was placed at the right, equally 
high up and also at the rear. Close to the camera, but above the height of the 




















singer, was a 750- 
watt spot. All the 
lighting was direct- 
ed toward minimiz- 
ing the well de- 
veloped lower jaw 
and neck that char- 
acterize most sing- 
ers. Because singers 
habitually hold their 
heads high at all 
times Sedge Le 
Blang deliberately 
places his lights 
high, to emphasize 
the upper part of 
the face and slen- 
derize the chin and 
neck. The eyes are 
the most important 
feature, in Sedge’s 
Opinion, and he al- 
ways manages to 
put a catchlight in 
each of them. 

The sitting was 
completely informal 
and cameraman 
and sitter addressed 
each other by their 
first names all the 
time. Weede was 
relaxed. He showed 
his confidence in 
the photographer 
by obeying his in- 
structions without 
question. Sedge, 
while working, 
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SEDGE LE BLANG 


wastes few words in giving his directions. 
“Turn your shoulders a little more toward 
me,’ or “Hold the lorgnette in one hand 
instead of both,’’ followed by ‘That's fine, 
just hold it a second.’’ In not more than ten 
minutes he exposed four negatives, making 
four changes of lighting, expression and 
angle. For the fourth shot he asked Weede 
to stand up and then turned on a 500-watt 
flood which he directed at the white back- 
ground from the floor behind the sitter. Also, 
because the star was now standing, Sedge 
raised all the other lights from their original 
positions to compensate for the elevation 
from Weede’s first seated pose. The singer 
had a makeup man with him to adjust his 
wig and check his makeup to the photo- 
grapher’s satisfaction. The costume man 
arrived just in time to provide the portrait 
with the lorgnette used by the immortal 
Scotti for the same role. 

There is nothing elaborate about Mr. 
Le Blang’s studio in the Opera House and it 
is quite small, being only seventeen by nine- 
teen feet while out of one corner a chunk 
five and a half feet by nine has been sliced 
to provide a darkroom. The ceiling is thirteen 
feet high, which does allow reasonable head 
room for lights. Space in the Opera House 
is always at a premium and this, his new 
studio, is considerably larger than the original 
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SEDGE LE BLANC 


which was only eleven by fourteen with 
darkroom included. The latter was so small 
that his assistant could not turn around in it 
and one hypo tray had to be placed on top 
of a Richards print washer, leaving only 
enough room beside it for some 8x10 trays 
to work with. The studio (the walls are of 
cinder block) is painted all white, with black 
accessories, and the floor is a light gray. 
Thus, because the camera room is so narrow, 
the walls themselves often have to serve as 

reflectors to provide fill-in illumination. 
“Once, said Sedge, ‘| had to photo- 
graph five ballet people in the old studio 
and had to go into the darkroom in order 
to get enough distance so | could include 
them all in my 4x5 groundglass. | got stuck 
leas behind the camera and couldn‘t get out to 
move a light. The ceiling in that room was 
only ten feet high and a beamed cealing at 
that. One day | almost hit Richard Tucker 
when a light struck the beam as | was moving 
it. That (and things are not greatly improved 
in the new place) was photography at its 
toughest, especially because all the work, 
from loading the holders to finishing and 
drying the prints, is done right here in what 

is really just one room. 

“For full figures | have had a small, 
collapsible stage built, four feet by six and 
eighteen inches high which, when not in use, 

















| can fold up and put away behind a painted 
white canvas screen. This, eleven feet long 
and nine feet high, is the background | use 
for all my shots and of course by varying 
the intensity of light | throw on it | can make 


it appear any shade from white through gray 


to black. Most of my subjects are enacting 
dramatic roles and therefore in most cases | 
aim for dramatic lighting effects. Normally 
my main source light consists of just one spot 
with a 750-watt 3,200 K. lamp, over which 
| sometimes place a spun glass diffuser. | 
rarely need a fill-in, thanks to the white walls 
already mentioned. | try to keep my lighting 
simple but always keep in mind that what | 
produce must be suitable for reproduction 
in all types of magazines and newspapers as 
well as meeting the requirements of the 
picture syndicates. Ready for use as needed 
| have one Dinky Inky on a boom and another 
on a Pic stand behind the sitter,, My back- 
ground light is a #1 photoflood on a 
Calumet light stand and is controlled by a 
Time-O-Lite dimmer or Varilite. 

“| don’t 
Blang, ° 


continued Mr. Le 
‘in spending the time necessary for 
doing my own retouching when | am so busy, 
but prefer to leave this important task to 
experts, although no negative is retouched 
without my own notations of what must be 
done. The cameraman himself must know 
what retouching will be required while he is 
shooting or before, 


believe,’’ 


in order to make it 





possible for the retoucher to do a successful 
job. For example | consider it to be the 
cameraman’s responsibility to shadow areas 
below a chin when there are many wrinkles 
or several chins, to fill pock marks and 
similar blemishes with plenty of diffused light, 
to keep heavy shadows out of bags under 
eyes, as well as out of deep wrinkles and 
lines, to put strong white light on the back- 
ground behind a figure which is obviously 
going to need slimming, and so on. | have 
no use for retouching which embalms all the 
character and resemblance out of a face. 
Publishers cannot use photographs that are 
too low or too high in key and so, even 
though such pictures are undoubtedly more 
artistic, they are out of place in a studio 
such as mine. 

“| think too 
become 


many photographers 
‘gadgeteers’ as a result of buying 
everything new that comes on the market 
and then trying to figure out ways to make 
use of it. | find it better to buy equipment 
only as | discover a need for it. For quite a 
while | did a lot of professional work on 127 
film with an Exakta comera and no exposure 
meter. Finally | realized that | had outgrown 
the little camera and did need a meter, so | 
bought the meter and a new Speed Graphic. 
That is how | can determine exposure so well 
when shooting rehearsals and performances 
without having to run down to the stage to 
try and get a reading, something which is 









































nigh impossible. Nowadays | 
use the meter only in the studio 
though, | must admit, most of the 
time | forget about it. 

“t work long hours during 
the Opera season because | 
like to do all the shooting 
myself, do my own loading, and 
also develop the negatives. To 
get my color shots | either have 
to shoot the actual performances 
or try to get the artists into my 
studio between acts or scenes, 
which does not simplify matters. 
While my camera has the cus- 
tomary long cable and bulb 
which many photographers use 
in an attempt to keep the sitter 
from knowing just when the 
exposure is to be taken, | make 
no effort to conceal the fact. | 
find that artists seldom remain 
tense once they have developed 
faith in the cameraman, and | 
think my own relaxed = and 
friendly attitude helps to estab- 
lish such an atmosphere. Often 
my subjects arrive hurriedly, all 
perspiring and taut, and it is 
quite a job to get them relaxed 
and posed in a matter of min- 
utes. That's where our friendship 
comes in handy because | 
always sympathize with them, 
admire their work or costumes, 
or joke with them to set them 
at ease. 

“Once, while | was photo- 
graphing Richard Tucker, his 
34 











expression wasn’t good and he kept shifting 
from one foot to another. | asked him what 
was wrong and he said: ‘These sandals are 
killing me.’ | had him take them off, shot 
three quarter poses instead of the full figures 
| had planned, and both of us were happy. 
Many of the stars like to come in my studio 
to relax and fool around with me in their 
spare time when they are rehearsing on the 
roof stage, which is outside my door, so that 
naturally they feel quite at home when they 
have to come in to pose in costume. It is 
gratifying, too, when they bring their children 
to me to be photographed, and send their 
friends. Obviously, then, they are satisfied 
with their own pictures. | always have candy 


and toys for the children and, for the singers, 
cigarettes as well as nonfattening, throat 
easing types of candy which | keep in an 
apothecaries’ jar.” 


New artists, as might be expected, are 
sometimes nervous on their first visit to the 
studio. If Sedge’s standard procedures fail 


to relax them he may even go through the 
motions of making a number of exposures — 


with no film in the holders — until they 
become sufficiently accustomed to Sedge and 
his camera to loosen up and feel natural. 
This sixth sense that operates so well for 
Sedge in his dealings with Opera stars also 
serves him as a divining rod for potential 


stardom. Naturally he doesn’t pretend to 














ere reeererreeer eee LEE eeevet dd eedddecercessesse se 





have an ear for talent like that of General Manager Rudolph 
Bing. In fact he had never heard Roberta Peters sing when he 
first photographed her, as a student, with a conductor but he 
was so certain that she was destined to be a star that, when 
she made her Metropolitan debut — substituting for Nadine 
Connor — Sedge even photographed the notices in the lobby. 


Although he appreciates opera he has never been treated 
to a private concert by any of his sitters. A few bars are the 
most that a star will give out in his studio, after Sedge himself 
sets the mood by humming an aria from the opera he is 
portraying. Both photographer and sitter have one aim — a 
lively, dramatic picture that can be reproduced in any and all 
media. That Sedge Le Blang and his sitters are successful in 
these efforts is obvious from the fact that his photographs appear 
constantly in Life, Look, Musical America, Musical Courier, the 
New York Times, Herald-Tribune, Daily News, Mirror and World- 
Telegram, are released by several syndicates and are to be 
found in magazines throughout the country. In addition Time, 
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Newsweek and several other national maga- 
zines give him special assignments when they 
want to cover particular artists or operas. 
A few magazines and newspapers have 
occasionally assigned their own _ photo- 
graphers to cover the Met, but few have 
been able to solve the difficulties as well as 
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Sedge. Certainly, so far as his photographs 
of stage sets, rehearsals and actual perform- 
ances are concerned, the quite remarkable 
illustrations accompanying this story speak 
for themselves. (And what a time we had 
selecting these from more than a hundred 
prints, all equally good, that he sent us.—E€d.) 
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The effect he secures — and he won't tell 
just how he does it although we have our 
own suspicions — is the result of what he 
says ‘“‘can be called processing of the 
negative, developed after years of fighting 
bad light combined with action.’’ However 
he does it, as stage photography the result 
is spectacular. 

When Sedge Le Blang speaks of “‘years 
of fighting’’ he refers to the fact that 
originally he had little realization of how 
difficult a task lay ahead of him. He 
engaged in the portraiture of adults and 
children when he first heard that the Met 
was looking for a new official photographer. 
Along with several others he was recom- 
mended for the position. When he was asked 
what his experience had been in the line of 
stage photography he answered honestly: 
‘None!’ He added, however, that inasmuch 
as he considered portraiture to be the hardest 
type of photography, he thought he could 
handle the Opera assignment. Accordingly 
he was given a tryout, one that would have 
sent many photographers right back to 
portraiture: on half an hour's notice he was 
asked to photograph a performance of the 
Sadler's Wells Ballet Company. That meant 
he had no chance to “scout the house” or 
study the ballet. No additional lighting was 
available for photographic 


was 


purposes, nor 








would it be possible to halt the performance 
in order to stop the action. 
He had no idea that 


he was being 


asked to do what many a cameraman would 
consider out of the question, 
along an old, beaten up Anniversary Speed 
Graphic, an F/6.3 Ektar commercial lens and 
a Tilt-All tripod. He found himself placed in 


so he took 


a booth at the back of the house, one 
hundred and twenty feet from the stage, and 
there he stayed throughout the performance. 
The lighting level changed at least a hundred 
times while the dancers leaped, spun and 
dropped on the stage at high speed. The 
backgrounds were the customary magnificent 
but hard to photograph dark drapes and the 
lighting came almost entirely from overhead. 
Sedge calmly stood his ground and made a 
shot whenever he thought the composition 
warranted one, although he had never seen 
a ballet before. In all, he exposed about ten 
negatives at F/6.3, some at a tenth and some 
at a fifth of a second, developing the lot in 
D-76. 

When the management saw the results 
he was offered the title ‘Official Photo- 
grapher of the Metropolitan Opera,’’ plus 
the small space we have already described 
in the Opera House itself into which to 
squeeze a studio. His title, which most would 
take to mean chiefly the portrayal of the 














stars in their costumes, is actually far more 
embracing. Naturally he does photograph 
all the artists in all of their roles and 
costumes, but in addition he portrays them 
in the evening clothes which they assume for 
their concerts and other outside appearances. 
This, however (and by itself it represents a 
tremendous number of sittings) is really only 
a fraction of his responsibilities because he 
has to cover photographically every separate 
opera, and the Met's repertoire is tremendous. 
This job of complete coverage of an 
opera begins long before the stars don 
makeup and costumes. Scenery, for example, 
does not spring into being by itself. Sketches 
for every stage set, which must then be 
approved before the actual construction 
commences, are prepared by an artist, and 
these initial sketches come to Mr. Le Blang 
to be photographed. If the production looks 
exciting Sedge then visits the Met's workshop 
to make informal pictures of the workmen 
actually engaged in building the sets, taking 
along a Speed Graphic and shooting either 
with flash or speedlight, using the lamp 
either on the camera or off to one side. 
Next are individual photographs of the 
rehearsals of each artist in the cast: re- 
hearsals of each with the conductor or the 
associate conductor, and then costume 
fittings of each artist. Then he photographs 


each artist in ensemble with the conductor 
and piano, the orchestra rehearsal, the 
orchestra rehearsal with the artists and the 
stage rehearsal with the artists not in costume. 
Finally he pictures the artists in costume on 
the stage and, at long last, the dress 
rehearsal complete with the orchestra in the 
pit and the artists in costume. 

If this sounds like a busy schedule — 
and it is — it still far from tells the complete 
story of what occupies Sedge’s well packed 
days — and nights. Frequently not one but 
three operas are in production at the same 
time so that, all in different stages of 
progress, they overlap each other. Add to 
this the fact that Sedge is so thoroughly 
accepted as an integral part of the Met that 
nine tenths of the time no one even thinks 
to tell him what operas are under considera- 
tion. He has to find out for himself what is 
coming in 


the way of operatic planning, 


eternally keep his eyes open for good news 
shots and determine what he should cover 
and how he should cover it. 

Seldom if ever is Mr. Le Blang permitted 
to pose the artists during the preliminary 
work on an opera because music is para- 
mount at the Met, and interruptions for the 
taking of pictures cannot be permitted. Even 
at the end of a rehearsal, when he might 
otherwise catch his subjects for a few minutes, 




















he must stand aside because of overtime 
charges that might be incurred. Yet he would 
not change places with any other photo- 
grapher not only because of his constant 
association with the great and famous in the 
musical world but because, never knowing 
what may happen next, he feels that his life 


as a photographer is far more varied and 
interesting than that of the average camera- 
man. Rather than paraphrasing his remarks, 
suppose we return to quoting him direct, as 
we did earlier: 
“There was the 


time,’ he recalled, 
“while | was snapping candids on the stage 
when a great singer tossed himself down on 
a rock. | was using speedlight and wanted 
to catch this particular bit of action but, just 
as | shot, away sailed his wig! On another 
occasion my speedlight shorted out right at 
the beginning of a dress rehearsal. Fortun- 
ately | always carry a regular flash outfit in 
my case or the entire rehearsal would have 
been lost. This sort of thing just must not 
happen so | make sure — and doubly sure. 
Unless | am certain | got what | wantec | 
shoot again, immediately. As a result — 
and believe me | have my fingers crossed 
— | have had no misses in five seasons, and 
that includes not only the opera people 
themselves but many other important person- 
ages, for there are few notables who do not 
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visit the Met sooner or later, not only at 
opening nights but here and there around 
the house during performances. | even have 
to photograph food for Sherry’s here. In 
fact | am as much on call as a doctor because 
of spot news shots that have to be made as 
well as unexpected changes in the cast of a 
particular opera. 

“When shooting individuals | believe it 
best to keep backgrounds very simple, though 
once in a while — to create a mood — | 
may employ a shadow such as in the portrait 
of Mephisto in Faust. Ordinarily | prefer a 
graded background to give separation or 
added strength. When taking a performance 
| use an Airway shutter release with about 
eight feet of hose to make certain that no 
vibration is carried to the camera. This is 
important because the bellows is extended to 
about twelve inches with a heavy Wollensak 
lens at the end. Also | must be able to hear 
the music, which plays a most important part 
in giving me cues for important bits of action, 
in ballets as well as operas. While | think it 
is best to standardize on one film if it meets 
your needs and provides the results you want, 
| consider it a crime to get into a rut. A 
photographer, like a scientist, must constantly 
experiment with new techniques, do research 
on his current methods, and devise new and 
better ways of improving his craftsmanship. 
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If photography is merely to be his business 
and a way of earning money, | do not see 
how he can ever hope for real success or 
fulfillment. He most love his work and have 
a real, honest to goodness, desire to go 
further with it.” 

No story about Sedge Le Blang and his 
work would be complete without a description 
of his most important annual event — taking 
a shot of the audience at the season's 
opening night. Practically everyone has seen 
one or more of these pictures, which have 
been reproduced in newspapers and maga- 
zines throughout the world, and is to some 
extent familiar with the enormous interior of 
the Metropolitan Opera House as seen from 
the stage. “This is quite a shot to take,” 
says Sedge. ‘“‘It usually must be done in two 
or three minutes, including setting up the 
lights and everything. | use 4x5 Tri-X film 
and a wide angle lens, a 90mm Schneider 
Angulon, and there is time for only the one 
shot. In addition to the normal house illum- 
ination | use two dozen #3 Sylvania super- 
flash lamps in two strip lights, each strip held 
by an electrician supplied by the union. | 
go out on the stage before the audience, 
taking along about ten press photographers 
who make their own shots using my lights, 
and then give the signal for the open flash. 

“Heretofore the electricans have criss- 





crossed the strips from either end of the big 
stage but at the last opening | had them 
stand twenty feet from me, one on each side, 
holding the strips as high as possible and 
tipping them back vertically to direct the light 
at the balcony rather than straight ahead. 
They said | wouldn’t do nearly as well but, 
after seeing the result, they had to admit it 
came out much better.”’ 

Sedge had shown an aptitude for art 
when he was only four, drawing excellent 
sketches with his left hand. Photography 
became his hobby when he was still a boy 
and he was continually making portraits in 
his free time. doing 
extremely well, financially, as a salesman he 
could not give up his part time portraiture. 
Then came a spell of combat photography 
in the Signal Corps during World War Il and 
upon his return to civilian life he tried to 
return to the same combination of selling and 
photography as before. When he found that 
mentally he actually resented the time spent 
away from photography, he decided to make 
the camera his career and that decision has 
never been a source of regret to him. 

At the Met, despite his onerous schedule, 
Sedge Le Blang has more freedom than he 
could have if he were still solely picturing 
the general run of people who come before 
any portraitist’s camera. 


Even when he was 


lf he chooses he 











SEDGE LE BLANG 


portrays the stars in color as well as black 
and white. For color he uses Ektachrome and 
has dye transfer prints made from the trans- 
parencies. He also shoots color during 
performances with neither additional lighting 
nor filters. Always he has to guess at the 
exposure because the lighting varies from 
moment to moment, yet most of his color 
results are ‘right on the nose.’’ He photo- 
graphs in color whenever he feels that a 
picture will find a place in magazines or 
newspapers, especially when it may mean 
good publicity for the Met’s annual tour of 





the country. 
should use 


No one dictates whether he 
black and white or color, the 
management displaying their complete faith 
in his ability by allowing him entire freedom 
of action. Therein lies the important differ- 
ence between his situation and that of the 
studio portraitist who must to a certain extent 
follow the whim of every sitter and do a 
considerable job of selling whenever he 
wants to try out any idea of his own. 

In fact the job and the cameraman 
have expanded together, but even though 
Mr. Le Blang has made himself an important 
cog in the operational wheels of the 
Metropolitan, he still manages to conduct 
quite a considerable portraiture business of 
his own on the side. All of this would not 
appear to leave him many hours for other 
pursuits but just the same he succeeds in 
maintaining what is, to him, an important 
hobby. Sedge is associate director of the 
New York Police Athletic League Comera 
Club’s program for underprivileged children, 
which is under the supervision of Deputy 
Police Commissioner Nolan and headed by 
noted photographic illustrator Victor Keppler. 
Sedge was in on the program right from its 
inception in 1948, as an instructor, and for 
four consecutive years had the pleasure of 
seeing his pupils run off with the city prizes. 
“I must honestly admit,’ he says, “that just 
about all | know of photography | learned 
at the Camera Club of New York, from the 
members and as a result of my own thirst for 
knowledge by doing. | took no courses there 
although | did assist Adolf Fassbender when 
he was teaching at the Club. 


(Turn to page 56) 














CRITICISM: 


OUR ILLUSTRATION shows a piece of materials handling 
equipment called a ‘stacker’, one of the many modern 
devices that have been developed for handling lumber, 
wallboard, packaged goods, barrels, heavy rolls of news 
print and a wide assortment of other products that 
lend themselves to this method of bulk moving and 
storing. The man on the seat drives around leisurely, 
pushes and pulls levers when necessary, and the 
machine does the work, all of which is quite different 
from the old days when it took at least several men 
two or three hours to move a similar load of lumber 
from place to place, themselves acquiring a plentiful 
supply of splinters while doing so. 

Having no way of knowing for what purpose the 
photograph was made, our natural assumption must be 
that it was intended to appear in an advertisement, 
catalogue or other item of sales literature concerning 
the equipment, and to show its operation and use. Our 
comments are only an attempt to be helpful because 
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it is entirely possible that the maker has done 


exceptionally well under the conditions he encountered. 


If this is, as we suspect, a sales illustration we 
have a few suggestions which we believe would make 
the print more effective. Do you not experience some 
difficulty in separating the device from the complicated 
background? In other words, could not a better angle 
of view been selected? Correcting the print with 
respect to this fault, as it appears now, would require 
considerable expensive art work or photo retouching. 
Even then, would not the size of the stack of lumber 
appear to overbalance the machine 
because one end of the 


itself, especially 
stack appears to extend so 
far to your left and the other so little to your right, a 
fault mainly due to distortion resulting from the use 
of a short focus lens. Place your hand over the building 
and lumber in the background and it is hard to 
believe that the stack could be lifted without toppling 
over at one end. 


Next consider the heavy shadow below the stack 
which practically cuts the machine in two, leaving two 
bright areas one at the top and another at the bottom, 
with the manufacturer's name almost lost in the shadow 
between. Here is where a flashbulb could have been 
used effectively to throw some light into this dark 
area but without doing away with Some 
shadow of should because it gives 
projection and avoids extreme flatness. Such a flash, 
if handled properly, would also tend to reduce the 
brightness of the stacks directly behind the 
machine because the light from the flash would taper 
off as it receded. 


it entirely. 


course remain 


lumber 


(To switch topics completely for a 
moment, this method is being used by a local photo 
grapher with great success when making Graphic shots 
of weddings. Whenever possible he places his subjects 
with their backs to the sun and shoots a flash from 
the camera. Thus he is really using the 
spotlight and he gets beautiful results.) 


sun as a 


At first glance it appears that the rear of the 
machine is resting on two square locks. This could 
have been overcome by turning the rear wheels until 
more of their sides faced the camera and then holding 
the flash low to provide some detail. We find no 
fault with the processing and have no suggestions for 
improving it. The negative is sharp and the print of 
good quality. 
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Mrs. Jack 
Purnell, who 
serves as her 
husband’s lab 
technician, 
shows off 
their 24x24 
Robertson 
camera 


| HE PICKS HIS CUSTOMERS 


SMALL TOWN COMMERCIAL PHOTOGRAPHER 


By C. Thomas 









Jack Purnell 


never really got into commercial work. They just sur- 
mised they had. 


IT IS NOT UNCOMMON for small-town photographers Now Jack Purnell of Harlingen, Texas, which is 
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to defend the idea that there isn’t enough commercial 
work to be had to make it a full time venture even 
though they court such photography to augment their 
gross incomes. The result is that eventually they become 
sorely disgusted at the mention of commercial photo- 
graphy. This is an odd reaction, considering that they 





certainly not a large city, does nothing but commer- 
cial work. And — he is doing very well. He has a 
modern, airconditioned studio, his own plane, and his 
own truck for hauling his equipment. 

Just a few years ago, Jack was holding down a 
job on the local daily newspaper. He had come to 


The credit line 


“Purnell Photos’ may 
be seen on every- 
thing that can be 
classed as commer- 
cial work. Here’s one 
of Jack’s architectur- 
al shots 























As this and the two 
photographs below 
indicate, Mr. Purnell 
knows how to add 
sales appeal to even 
such unattractive ob- 
jects as conveyors. 


Harlingen from an editor's job up in East Texas. Dur- 
ing a hitch in the armed services, he worked at photo- 
graphy. 

“I've done a lot of mapping work,” Jack says, 
“but no more mapping for me.” 

Jack has his strong likes and dislikes. No map- 
ping; and, but definitely, no portraiture. 

Jack is a specialist. Commercial work. As a com- 
mercial photographer, he doesn’t sell photographs. “l 
don’t even care about selling extra prints,’ he said. 


“At a dollar apiece, | could go broke turning them 
out. | can spend that time and effort to better advan- 
tage.” 


The average commercial photographer in a small 
town, thinks Purnell, looks about and all he sees is an 
occasional small retailer who might want a record shot 
of his store showing him wearing a clean apron and 
a forced smile. They are unable to see the forest for 
the trees. 

Looking about for another client (not a customer 
for ten dollars’ worth of pictures) Jack picked up a 


mailing piece a local concern was putting out to adver- 
tise a certain water tower. It was a cheap looking 
piece that had been run oft on a mimeograph machine. 

Jack went to the client with a sales story. From 
his newspaper experience, he knew all about merchan- 
dising and promotion. 

“I sold $14,000 worth of towers from that mailing 
piece last year,’ said the water tower man to stem 
Jack’s argument that a professional mailing piece (with 
photographs) would increase his sales. 

The prospect wasn’t really satisfied with his mail- 
ing piece, but at first didn’t feel like risking more 
money on what Jack might cook up for him. But he 
did give the go-ahead to illustrate one type of tower, 
and to make it tough, assigned Jack to shoot a tower 
that was already set up surrounded by other equip 
ment. 

“AIl my assignments are tough,” says Mr. Purnell. 
“Manufacturers want shots of their equipment in action 
sheds. 


from 60’ to 100’ long, and lined with tomato packers. 


in the packing Conveyors, for example, are 
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And in addition the roofs are low with the rafters 
showing.” 

On such jobs, he uses speedlight. He has three 
of them. On other jobs where there are no people 


at work, he may set up a few floods and paint with 
light. 

In these packing sheds, the fruit packers work 
on a commission basis. They get so much per crate 
and they refuse to be interrupted. Too, the packing 
sheds have deadlines to meet. Their freight cars must 
be packed and ready to go to meet the switch engine's 
schedule. 

“It takes me fully two hours to set up for one of 
these shots,” said Jack. “and all the while | have to 
keep out of other people’s way.” 

This is a big handicap. Purnell has tried hiring 
camera men. He has had half a dozen. Only two were 
of any use, and they couldn’t get along with the 
clients. This reduces his organization to two people, 
Jack and his wife. 

Mrs. Purnell, according to her husband, is ot her 
best in the darkroom. And Jack wasn’t being facetious. 
“Once in a while | come in with a sorry negative, but 
my wife can usually pull me a good print from it. 
But when that print doesn’t suit her or me, we take 
that shot found 
objectionable would please the client. But that same 


over. In most cases the print we 
print might not please another client we have in mind 
who might happen to see it. Releasing a poor print 
could lose us another customer.” 

When interviewed, Jack had a pile of work sched- 


uled ahead that he couldn’t see over. All of these jobs 





















































This photograph was made for use 
in a printed mailing piece. Jack 
Purnell just had to do the best he 
could, the important thing being 
to retain as much detail as pos- 
sible. 


included some exterior shots. But the local weather had 
been terrible, photographically and Jack 
would not do any shooting. 

“Just last week,’ 


speaking, 


said Jack, “a builder, anxious 
to get out a mailing piece, got on my tail. | took him 
to a steak dinner ond explained in detail why | 
couldn't take his pictures. | had sneaked out and taken 
one so | showed him the finished print. He couldn't 
see anything wrong with it, until | let him compare it 
with others | had done for him. Then he decided to 
bide his time. | offered to let him get another photo- 
grapher if he just had to get that job done immedi- 
ately.” 

During the days of his youth, Purnell tucked three 
years of chemistry and three years of physics under 
his belt. Now this comes in handy. He 
understands what he reads, for one thing. When he 
looks at a film’s characteristic graph, for him it is like 
reading a news column printed in English. 

When ke has to take night shots and show both 
interior and exterior, he exposes the devil out of if. 


knowledge 


When he goes to develop he mixes up a hot formula 
and develops for 30 seconds. Nothing blocks up. 
Most photographers, fumbling, would use a soft work- 
ing developer. 

On all shots, Jack uses the developer 
recommended by the film manufacturer. This is the best 
procedure, he says. 


normal 


Are you of the opinion that a wide angle lens and 
a wide field lens are the same thing by a different 
name? They are not the same, according to Purnell. 

“A wide angle lens,” 


he says, “does not throw a 





This is the print Mr. Purnell finally 
delivered to his customer. Orig- 
inally the manufacturer had been 
using inexpensive mimeo literature 
Purnell sold him on the idea of 
properly illustrated letterpress work. 
The resulting folder sold $30,000.00 
worth of these towers in three 
months compared to the mimeo 
job’s sales of $14,000.00 in a ful 
year, and of course the mimeo 
literature had already “skimmed 
the cream.” There are prospective 
commercial customers everywhere 
— the trick is to find them and 
then show them how photographs 
will make more money for them. 





























Another conveyor, installed in a 
plant. Note how Mr. Purnell has 
seen to it that everything has been 
cleaned up, so that nothing de- 
tracts from the conveyor. Seeming- 
ly small things like that are what 
create satisfied and permanent 
customers. 


big enough circle to allow for any corrections.” 

On wide angle shots, Jack prefers to use a 7¥2" 
wide field Ektar in an Acme Synchro shutter, on an 
8x10 view camera. Usually, however, he doesn’t use 
anything larger than 4x5. He uses a reducing back on 
his 5x7 view. 

Down in his town, tap water gets up to 97 in 
the good old summer time but washing in hot water 
poses him no problem. “| use a prehardener,” says 
Jack, “and fresh developer and fresh hypo. This alone 
will prevent reticulation to a great extent.” 

Why so many photographers boast of how long 
they use their developer and hypo has always been 
somewhat of a mystery to Purnell. 

“My photographic supplies cost,” he says, ‘“wiil 
never amount to as much as my advertising expense. 
Photographic supplies are the cheapest thing connected 
with photography.” 

Jack not only mails samples of his work to manu- 
facturers who have equipment installed locally, he 
hops in his plane and calls on them. He wines and 
dines the advertising agency men, going as far from 
home as Chicago and New York City. And it pays off. 

Jack has a big advertisement in the phone direct- 
ory. People wanting photographs call him. Those who 
begin with: “What'll you charge me to take a couple 
of shots?’’ are immediately chilled. Jack is “just too 








busy,” though he may be sitting at his desk with his 
feet up higher than his head. 


“I pick my customers,” says Purnell. “If | don’t 
have anything to offer a customer, he is going to 
offer me a job with no money involved.” 


Jack is very fortunate in having a very efficient 
air brush artist upon whom he can rely, and in whom 
he can place complete confidence. It is very seldom 
that one of Jack’s accounts receives a rough print, 
one with no art work. The customers readily pay for 
this, once they have been educated to the difference. 

“All camera work,’ says Jack, “is circumscribed by 
the optical limitations of photography. No one can go 
beyond the beyond. And when art work is needed it 
should be added.” 


Fully 90% of his work is used to sell some prod 
uct, its use or its convenience. This calls for some 
working knowledge of what is being photographed. It 
is not just knowledge of photography plus skill that 
keeps Jack in business. 

He is called to San Antonio and to Houston, and 
to Corpus Christi, to do work. So headquartering in 
Harlingen was just a matter of being in that town 
when Jack decided to enter commercial photography 
And Harlingen, Texas, has no advantage over any 
other town across the country. 


CUTTING DIRECT MAIL COSTS 








TAKE THE POST OFFICE INTO PARTNERSHIP 


BY GEORGE B. FRITZ 


IT USED TO BE that the postman only rang twice, but 
today he’s ringing a lot more often — and all because 
of a new advertising plan conceived, curiously, by the 


postoffice itself. Any professional photographer can 
use it, and used right it should bring new customers 
and make better customers out of old ones. 
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And in addition the roofs are low with the rafters 
showing.” 
On such jobs, he uses speedlight. He has three 


of them. On other jobs where there are no people 
at work, he may set up a few floods and paint with 
light. 

In these sheds, the 


They get 


packing fruit packers work 


on a commission basis. so much per crate 


and they refuse to be interrupted. Too, the packing 
sheds have deadlines to meet. Their freight cars must 
be packed and ready to go to meet the switch engine's 
schedule. 

“It takes me fully two hours to set up for one of 
these shots,” said Jack. “and all the while | have to 
keep out of other people’s way.” 

This is a big handicap. Purnell has tried hiring 
camera men. He has had half a dozen. Only two were 
couldn’t get along with the 


of any use, and they 


clients. This reduces his organization to two people, 
Jack and his wife. 

Mrs. Purnell, according to her husband, is at her 
best in the darkroom. And Jack wasn’t being facetious. 
“Once in a while | come in with a sorry negative, but 
my wife can usually pull me a good print from it. 
But when that print doesn’t suit her or me, we take 
that shot 


objectionable would please the client. But that same 


over. In most cases the print we found 


print might not please another client we have in mind 


who might happen to see it. Releasing a poor print 


could lose us another customer.” 
When interviewed, Jack had a pile of work sched- 
uled ahead that he couldn't see over. All of these jobs 












This photograph was made for use 
in a printed mailing piece. Jack 
Purnell just had to do the best he 
could, the important thing being 
to retain as much detail as pos- 
sible. 


included some exterior shots. But the local weather had 


been terrible, photographically and Jack 


would not do any shooting. 


speaking, 
“Just last week,” said Jack, “a builder, anxious 
to get out a mailing piece, got on my tail. | took him 
to a steak dinner and explained in detail why | 
couldn't take his pictures. | had sneaked out and taken 
one so | showed him the finished print. He couldn’t 
see anything wrong with it, until | let him compare it 
with others | had done for him. Then he decided to 
bide his time. | offered to let him get another photo- 
grapher if he just had to get that job done immedi- 
ately.” 

During the days of his youth, Purnell tucked three 
years of chemistry and three years of physics under 
his belt. Now this handy. He 


understands what he reads, for one thing. When he 


knowledge comes in 
looks at a film’s characteristic graph, for him it is like 
reading a news column printed in English. 

When he has to take night shots and show both 
interior and exterior, he exposes the devil out of it. 
When he goes to develop he mixes up a hot formula 
and develops for 30 seconds. Nothing blocks up. 
Most photographers, fumbling, would use a soft work- 
ing developer. 

On all Jack 


recommended by the film manufacturer. This is the best 


normal shots, uses the developer 


procedure, he says. 

Are you of the opinion that a wide angle lens and 
a wide field lens are the same thing by a different 
name? They are not the same, according to Purnell. 


“A wide angle lens,’ he says, “does not throw a 


This is the print Mr. Purnell finally 
delivered to his customer. Orig- 
inally the manufacturer had been 
using inexpensive mimeo literature. 
Purnell sold him on the idea of 
properly illustrated letterpress work. 
The resulting folder sold $30,000.00 
worth of these towers in three 
months compared to the mimeo 
job’s sales of $14,000.00 in a ful 
year, and of course the mimeo 
literature had already “skimmed 
the cream.” There are prospective 
commercial customers everywhere 
— the trick is to find them and 
then show them how photographs 
will make more money for them. 











Another conveyor, installed in a 
plant. Note how Mr. Purnell has 
seen to it that everything has been 
cleaned up, so that nothing de- 
tracts from the conveyor. Seeming- 
ly small things like that are what 
create satisfied and permanent 
customers. 


big enough circle to allow for any corrections.” 

On wide angle shots, Jack prefers to use a 7¥," 
wide field Ektar in an Acme Synchro shutter, on an 
8x10 view camera. Usually, however, he doesn’t use 
anything larger than 4x5. He uses a reducing back on 
his 5x7 view. 

Down in his town, tap water gets up to 97° in 
the good old summer time but washing in hot water 
poses him no problem. “! use a prehardener,” says 
Jack, “and fresh developer and fresh hypo. This alone 
will prevent reticulation to a great extent.” 

Why so many photographers boast of how long 
they use their developer and hypo has always been 
somewhat of a mystery to Purnell. 

“My photographic supplies cost,” he says, “will 
never amount to as much as my advertising expense. 
Photographic supplies are the cheapest thing connected 
with photography.” 

Jack not only mails samples of his work to manu- 
facturers who have equipment installed locally, he 
hops in his plane and calls on them. He wines and 
dines the advertising agency men, going as far from 
home as Chicago and New York City. And it pays off. 

Jack has a big advertisement in the phone direct- 
ory. People wanting photographs call him. Those who 
begin with: “What'‘ll you charge me to take a couple 
of shots?” are immediately chilled. Jack is “just too 








busy,” though he may be sitting at his desk with his 
feet up higher than his head. 


“| pick my customers,’ says Purnell. “If | don’t 
have anything to offer a customer, he is going to 
offer me a job with no money involved.” 


Jack is very fortunate in having a very efficient 
air brush artist upon whom he can rely, and in whom 
he can place complete confidence. It is very seldom 
that one of Jack’s accounts receives a rough print, 
one with no art work. The customers readily pay for 
this, once they have been educated to the difference. 

“All camera work,” says Jack, “is circumscribed by 
the optical limitations of photography. No one can go 
beyond the beyond. And when art work is needed it 
should be added.” 


Fully 90% of his work is used to sell some prod 
uct, its use or its convenience. This calls for some 
working knowledge of what is being photographed. It 
is not just knowledge of photography plus skill that 
keeps Jack in business. 

He is called to San Antonio and to Houston, and 
to Corpus Christi, to do work. So headquartering in 
Harlingen was just a matter of being in that town 
when Jack decided to enter commercial photography. 
And Harlingen, Texas, has no advantage over any 
other town across the country. 
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IT USED TO BE that the postman only rang twice, but 
today he’s ringing a lot more often — and all because 
of a new advertising plan conceived, curiously, by the 


postoffice itself. Any professional photographer can 
use if, and used right it should bring new customers 
and make better customers out of old ones. 
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Perhaps you've been carrying on an aggressive 
advertising campaign all along. This new plan will 
enable you to do it more economically. Or maybe 
you feel you can’t afford advertising or that any 
promotion you undertake must be on a limited scale. 
The new plan may change your mind. It will work 
whether your studio is large or small and regardless 
of its location. It involves no fuss, no bother, no 
expense. All you need is a new partner — 
and he doesn’t demand a cut of your gross or a say 
in your policy. He’s your mailman. 


clerical 


Late last summer the U. S. Post Office issued a 
regulation that for the first time in 20 years makes it 
possible for you to mail advertising matter to city 
people under the system that formerly applied only to 
rural boxholders. Nationally some 80,000,000 people 
are affected. As a result of the ruling, known officially 
as “Order No. 55337 amending section 35.10, Postal 
Laws and Regulations,” you can put your sales message 
into the mail box of every one of your prospective 


customers at an unprecedentedly low cost. 


Like most federal prose, the order is written in 
complex “governmentese,” which may explain why so 
many businessmen, including photographers, are only 


now beginning to realize its potentialities. The plan 


itself is actually quite simple, and extremely profitable. 
A similar system has been in operation in Canada for 
many years; Canadian businessmen swear by it. 


It means that now you can send an advertising 
appeal (and it can be a simple 
envelope with multiple enclosures) 


postcard or an 
to precisely the 
people you want to reach even though you may not 
know their street addresses, or even their names. You 
no longer need a mailing list. 
address envelopes. All 
a thing of the past. 


You don’t have to 
posting chores and costs are 


Moreover, there is no waste. Let’s say the great 
bulk of your customers live within a five mile radius 
of your studio. You instruct the Post Office to deliver 
your mail to each resident served by the postal routes 
in that territory. People who live outside the area, and 
therefore aren‘t prospects, won't be served. 

Dramatic savings are possible. On the average a 
mailing list costs about $15.00 per 1,000 
addressing costs run another $5.00 per 1,000, or more. 
Both are eliminated. 


names; 


If you have heretofore undertaken 
individual mailings you can easily count up the saving, 
both in 
Printer estimates 


terms of money and time. The American 
that costs under the new simplified 
mailing plan range from 28% to 40% less than under 
the old mailings, depending on 
the number of inserts, size and quality of paper stock, 


number of addressees, etc. Savings in time and effort 


system of individual 


are equally impressive. There is no longer any need 
to copy names and addresses from the telephone book, 
city directory, or even from your records. No matter 
how you look at it, it’s a big advertising bargain. 
Suppose you want to feature some special promo- 
On Monday 
you give your copy to your printer. On Wednesday 


you take the completed job to the Post Office. On 


tion, such as a sale on children’s portraits. 
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Thursday the mailman goes to work and 
delivery is 
hours. The 


in practice 
usually within 48, and often within 24 
time factor, though, isn’t the important 
thing. What really counts is the economy which the 
new plan makes possible. 


How can you as a photographer take advantage 
of this bonanza? It’s easy. Only three steps are 
necessary, and Step 1, the most bothersome, you have 
to take only once, the first time you try the plan. 


STEP 1: Go to your main Post Office and ask to 
see the sectional maps of your town showing postal 
routes and their numbers. (If you employ an enter- 
prising printer, he’ll probably be glad to do the job 
for you.) Each mail carrier’s route is designated by a 
number. Your object is to locate the routes serving 
the neighborhoods in which your customers live. The 
number of sectional maps varies, of course, with the 
size of each city; in Cleveland, for instance, there are 
30. They aren’t for sale and you can’t borrow them. 
You must consult them on the premises, but the effort 
is worth the trouble, and after all, you only have to 
do it once. Also, having checked over the maps and 
convinced yourself that this method of mailing will be 
practical for your purposes, apply for the necessary 
mailing permit, which will cost you $10.00. This is 
good for one year, but must be renewed annually, 
each renewal also costing $10.00. 

While you’re at the Post Office ask for the free 
copy of the list showing the patron count for each 
route. A “patron,” in P.O. parlance, is a mail stop. 
The list shows how many stops are residences, how 
many are places of business. 

Cleveland 18, Ohio 
Route 1845 

Residential Patrons 316 
Business Patrons 31 


Here’s a sample: 


Between the map and the patron count you have 
need. Now you 
postal routes cover the area in which most of your 
prospects 
there are 


everything you know how many 


live. You also know how many households 
As a 
let's say that the area within a one mile radius of 


in that territory. simple illustration, 
your studio is served by 10 postal routes with a total 
of 3,850 patrons. The list that 3,700 are 


residences, 


shows 


150 are business firms. 


STEP 2: Tell your printer exactly how many copies 
of your mailing piece you want, in this case 3,700, 
assuming you are interested solely in residences, and 
that your mailing is confined to that one-mile radius. 
This is short 
count he'll deliver what he has until his supply runs 


important. If you give the postman a 


out and some of your prospects will be missed. If you 
give him too much the Post Office will “dispose of 
the surplus’, a nice way of saying that what's left 
be burned. 


Also, tell your printer to address each piece like 


over will Either way, you lose. 


this: 
Residential Patron 
Letter Carrier Route 
(Name of city and state) 
This legend, of 


course, can be printed, 





individual addressing no longer is necessary. Each 
househoid on every route you designate (if you like, 
you can cover your entire 


mailing 


town) will receive your 
Incidentally, if you want both 
residences and business places served use the designa- 
tion “Patron” instead of 


STEP 3: Mailing. Tie your mail in bundles small 
enough to be manageable at the Post Office. A safe 
rule of thumb is 50 pieces to the bundle if each piece 
is large or bulky, about 100 if you are sending post- 
cards. Attach to each bundle a facing slip with this 
notation: “For distribution to patrons served by letter 
carrier,” and add the appropriate route number — the 
number you copied from the Post Office map. When 
you deliver the bundles to the Post Office you pay the 
postage charge which is 1c for each piece up to one 
and five-sevenths ounces in weight. That’s all 
is to it. Uncle Sam does the rest. 

What's so wonderful about simplified mailing? 
What does it mean in down to earth practical terms 
to you as a photographer? Consider these two points: 


piece. 


“Residential Patron.” 


there 


1. It offers you an especially effective way to 
spend your advertising dollar at the 
outlay per potential customer. You can, naturally, use 
your daily or neighborhood newspaper, and there are 
times when this is the thing to do. But newspapers 
are not the most satisfactory medium when 
your customers are concentrated in a specific neighbor- 
hood. Since ad rates are based on total 


lowest possible 


always 


circulation, 


The Idea Exchange 


why pay for coverage that may not count in your 
case? You can hire boys to distribute circulars. But 
boys have been known to dump their cargoes down 
the nearest sewer to speed the completion of their 
appointed rounds, and besides, a handbill the 
prestige of a mail delivered piece. 


2. It you a method of bringing 
your sales message to the family’s No. 1 purchasing 
agent — the housewife — at a time she is likely to 
be most receptive. The arrival of the mail is something 
of a ceremony in most households, a pleasant interlude 
in the day’s chores. 
mail in a moment of 


lacks 


offers low-cost 


The average housewife reads her 
leisure. What better time could 
you come to her with your appeal? 


Why not try this plan the next time you run a 
special promotion? It is already working for others 
and it can work equally well for you. Check your own 
mailbox at home. that last week you 
received half a dozen pieces of mail sent under the 


new method. One of them could have been yours. 


Chances are 


Simplified mailing can 
number of ways. 


serve you in a countless 
It can help replenish your customer 
list with new people to offset the normal losses due to 
mortality. It's a way of introducing yourself to 
newcomers to the neighborhood. You can use it to 
announce a change in studio hours, a move to a new 
location, an expansion of facilities, the opening of a 
branch, a change in your telephone number. It 


many possibilities — at low cost. 


has 








We pay, on acceptance, $1.00 for each item we 
can use for this department. Stunts, gadgets, 
formulae, short-cuts, just so long as they are 
original with you. Long or short, illustrated if 
necessary. The idea is the main thing—we'll 
do any needed re-writing. Just address this 
department. 











KEEP A PAIR OF GLOVES IN 
YOUR LIGHTING KIT 


BY ROSS MADDEN 


A pair of soft, old and too large leather gloves is an 
important adjunct to my lighting equipment. A small 
square of fine emery cloth is sewn to each palm. It 
is a simple matter to twist the base of each flashbulb 
in the gloved palm and thus be assured that the lamp 
will make a good contact. This is very helpful when 
working on multiple flash setups, where one very often 
uses lamps that may have been around the studio for 
some time. Bystanders, who are always willing bulb 
are required to wear the 
lamps and replacing them. Several times 
a year this makes the difference between bad cuts or 
burns or merely the nuisance of a broken bulb or 


changers, gloves before 


removing 


premature flashing. 
during a 


Wiring always seems to get dirty 
too, and the gloves will keep your 
hands clean while coiling up cables after a job is over. 
By having the gloves a 
slipped on and off 

uncomfortable to wear. 


setup, 
size large, they are quickly 


and, in hot weather, are not 


MY FAVORITE PRINT RETOUCHING PENCIL 
BY C. H. STEMPEL, BURLINGTON, IOWA 


| have used a carbon pencil for print retouching and 
spotting during all the 35 years | have been in this 
business and during most of those years Wolf’s carbon 
pencil, made in England, seemed to be the only thing 
of the kind available. Several years ago | bought some 
charcoal pencils which | discovered were superior to 
the British make. Recently, when | ran out of these, | 
was unable to find 
the name of the manufacturer so | wrote to 
the Joseph Dixon Crucible Co., Jersey City, N. J., be- 
lieving and hoping they were the makers. They were 
not, but they did send me a 


them in any of the stores or to 


learn 


sample of their Dixon 
Charon 790 pencil, made in only one degree of hard- 
ness. | was surprised to find this so absolutely perfect 
for my work that | believe | am doing the profession a 


kindness by calling attention to it. It works perfectly, 
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even on glossy papers before squeegeeing; after squee- 
geeing it is difficult and often impossible to discover 
where any work was done on the print. Squeegeeing 
seems to amalgamate the carbon with the gelatine sur- 
face of the emulsion so that the pencil work becomes 
practically an integral part of the print. 


WHY PAY FOR LETTERING 
OR TYPE SETTING? 


BY KENT BELLAH, SAINT JO, TEXAS 


Very often a photographer finds that he needs a word 
or sentence set in type to copy for use on a negative. 
Your printer or letterer will gladly do this, of course, 
but why pay that extra cost? Watch your magazines 
and newspapers and you are likely to find just the 
words you want or can even cut out the letters to 
make them up. Paste them carefully on a bit of card, 
using a ruler to line them up, and there you are. This 
is also a good way to make up timely advertising 
messages for your showcase or window, when the 
finished copy is placed in an attractive frame. It is 
also the way we made up several attractive signs for 
studio use, such as “Dressing Room” and “Closed,” 
the latter for our front door. 


DARKROOM GADGET 
BY LEROY J. HEBERT, ARLINGTON, MASS. 


A “micro spatula” is a very handy thing to have in 
the darkroom when making up small batches of dry 
chemicals. Take an ordinary penholder and pen nib; 
reverse the nib and insert the point into the penholder. 
The result will be a micro spatula with a handily 
curved surface. Seal the holder end with a drop of 
collodion or colorless nail polish to avoid any danger 
of contamination. | find this extremely useful when 
placing small amounts of chemicals on, or removing 
them from, the weighing scales. 


ADAPTATIONS FOR GRAPHIC CAMERAS 
BY KENT BELLAH, SAINT JO, TEXAS 


The folding infinity stops on the Pacemaker Graphics 
are extremely handy if one wants to use two or more 
lenses. They cannot be used on the Anniversary and 
older models, but we have worked out a_ substitute 
which is entirely satisfactory with two lenses on the 
Anniversary model. The original infinity stops are 
adjusted for the longest focal length lens to be used. 
The little side locking bars are not at all necessary. 
They extend about 3%" behind the stops. The ends are 
flattened so they will fit snugly against the track and 
they are cut to exact length to position the camera 
front at infinity for the short focus lens. One should 
file the ends carefully so they will be exactly the correct 
length. They can be easily sprung open with the 
fingers to move the front forward to use the long lens. 
If there is a great deal of difference in the focal 
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lengths it may be necessary to make new side bars. 
This is quite easy because any thin stock, of brass, 
aluminum or even soft steel, can be used. We made 
new ones, about 1% long, so we can use both a 
135mm and a 10” telephoto, and it has been well 
worth the trouble. 


The Marketplace 


Where addresses are not given, a postcard re- 
quest will bring them to you promptly. 

NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers or 
distributors. 

















‘ Eastman Kodak Co., Rochester 4, N. Y. announces two 
new high speed movie films, designed for use under extremely 
poor lighting conditions. Tri-X Panchromatic Negative Film 
equals quality and speed of newest and fastest sheet films; 
has twice speed of Super-XX Negative film with same or 
slightly less granularity; has wide applications in filming 
newsreels, shooting scenes on dark days or exteriors at night 
and large interior areas under existing light conditions when 
use of auxiliary light units is not feasible Available in 16mm 
safety film and 16mm sound recording safety film in 100‘ rolls 
on camera spools at $3.80; 200’ at $6.35. Cine-Kodak Tri-X 
C-P Reversal Film, though not as fast as negative film, has 
50% greater speed than Cine-Kodak Super-XX and is of medium 
graininess; will be useful in situations requiring multiple prints 
and when extremely rapid processing at high temperatures is 
desirable. Available in 16mm safety and sound recording film 
in 100‘ rolls on camera spools at $4.85; 200° at $8.25; also 
400‘ darkroom loading at $15.45. 


Midg-O Company introduces Photo Blotter Roll Dryer for 
drying prints by old time though still popular blotter roll 
method. Claimed to be exclusively their invention, patent is 
pending. Quiet running electric blower sucks fresh air through 
center of blotter roll and then exhausts through blotter roll 


corrugations to dry prints more rapidly and evenly. Cuts 
normal drying time of eight to 18 hours down to 60 to 90 
minutes. Using no heat insures against loss of print tone 


quality, curled edges or emulsion becoming brittle. Just place 
blotter roll in dryer, plug in and forget it. Not necessary to 
buy Midg-O blotter roll as dryer will accommodate all such 
rolls on market using 4” tubing Dryer is constructed of 
sturdy one piece pyrostyrene plastic; has 1/200th h.p. a.c. 
motor and 6’ cord; is unconditionally guaranteed for one year. 
Price of dryer only $19.50; Midg-O blotter roll, if desired, 
$3.45. 


Eastman Kodak Co., Rochester 4, N. Y. offers, as camera 
within range of smallest budget, Brownie Holiday Flash Camera 
costing $4.95, plus Kodalite Midget Flasholder with Flashguard 
at $3.20. Takes 127 size film, monochrome or Kodacolor; 
Flasholder accepts M-2 bulbs. Easy to load; easy to use; has 
eye level view finder; shutter release on top of camera Sure 
sales item for the camera counter 


Pierce Co 3701 Nicollet Ave., Minneapolis 9, Minn. 
have ready New Catalogue (24 pages, 8x11, fully illustrated) 
listing wide assortment studio toys of type most helpful in 
securing active, interested expressions from children and not 
available in such wide, practical variety in toy stores 
‘““Zippy’‘ and new posing bench, both heartily approved at 
recent Chicago convention, are among items included. Free on 
request Also, if you write on your business stationery and 
mention THE PROFESSIONAL, you may have complete 80 
page catalogue covering mailers, envelopes, sales promotion 
ideas, etc 





Eastman Kodak Co., Rochester 4, N. Y. introduces Kodak 
Tri-X Roll Film (incorporating same basic emulsion characteristics 
as recently announced Royal Pan sheet film, i.e., tremendously 
increased speed and sensitivity with no corresponding increase 
in graininess) in 35mm, 620 and 120 sizes and 4x5 film 
pack. Eventually will be available popular roll and 
pack sizes. With A.S.A. daylight index set conservatively at 
200, this means it can be used without supplementary 
illumination, for indoor snaps by existing light, night sports 
events without flash, fast outdoor action on very dull days. 
Makes picture taking possible much earlier or later than 
heretofore even with simplest type box cameras. Considerable 
over- or underexposure can be tolerated while still producing 
excellent prints, and development latitude is also greater. 
Gives improved tone reproduction similar to Royal Pan; 
provides improved shadow detail and contrast with minimized 
highlight contrast. Harsh, blocked highlights are reduced. 
Color balance is that of Type B Pan to produce excellent 
flesh tones while avoiding overcorrection of reds; note it is 
not similar to Tri-X sheet film which is Type C pan. Improved 
new style backing paper on rolls has exposure numbers with 
greater visibility in ruby window and film name is printed 
preceding number for easier identification. Rolls and packs 
wrapped in heat sealed foil for improved protection against 
moisture; 135 magazines are in gasket sealed aluminum 
screw top cans. Recommended developers are D-76, Microdol 
or DK-50. 


roll 
in all 


Fedco Products have added to their line of dryers and 
items #410 Fedco Glossomatt Continuous Rotary Dryer, 
model with stainless seamless drum and 
drying surface for speedy handling glossy or 
capacity 100 s.w. 8x10‘s per hour or equivalent. Directrol 
drive uses no belts or chains; all controls conveniently placed 
in front; Fedco Lever-Tens unit releases squeegee 
pressure immediately for matte prints; quick release frees drum 
for cleaning. Many other features. Shipped completeiy as- 
sembled, ready for use. Details on request. Price $350.00. 


other 
table continuous 


matte prints: 


exclusive 


, Dunker’s 
Genevieve, Mo., 
school 


Ve-Ja-De Products, 252 Merchant St., Ste. 
one of original makers of 35mm and 70mm 
both of which are still highly popular with 
specialists in school photography, many of whom keep 10, 15 
or more Dunker cameras busy, now offer their latest: Dunker 
46mm De Luxe and Standard Models. Shoots one exposure 
for each complete turn of crank through entire 475 frames 
of 100’ roll unperforated film. By means of unique, different 
takeup system, exposed film is not wound up too tightly and 
same amount of film advances each time with no button or 
gadget to be pushed first. 

head sizes as required for 
trip lever; top of camera 


cameras, 


Has two focus range for balancing 
school annuals; rear of camera 
reflex finder; 5” coated F/4.5 
Raptar lens in Alphax synch. Standard Model is 
similar though without two and new takeup 
system. Complete details on 


shutter. 
focus range 
request. 


. Garden & Williams, 3266 W. Pico Blvd., Los Angeles 19, 
Calif. are ready with new, simplified Keith Negative Identifier 
(made for them by Keith Camera Co.) for numbering each 
exposure directly on negative. May be used on location or in 
studio; is simple in operation, needing no darkroom; gives 
positive identification at all times. In three sizes: 4x5 and 
5x7 for only $15.00 each; 5x7 dual (for use when shooting 
split 5x7‘s) $18.00. Immediate delivery. (Illustrated) 


The Keith negative 
identifier. 


This catalogue shows 
the complete line of 
Spel-Binder albums. 


Joshua Meier Co., Inc. will send interested 
new three color V.P.D. Photo 
their complete line of Spel-Binder Photo Albums. Included 
are pocket size Album-Ettes’ with acetate pages, selling for 
60c to $1.00; Flip-Files snapshot cibums with acetate envelopes 
that flip up on metal hinges; wedding albums, 
and standard size photo albums, all modern 
with acetate folders, in both genuine and 
ot prices ranging up to $16.00. (Illustrated) 


to anyone 


their Catalog $55 showing 


baby albums 
looseleaf style 


simulated leather 


Color-Lure, Inc. will enlarge color 
5x7 or 8x19 and mount them 
being actually only what is 
standard illuminated transparency neat blonde or 
mahogany picture frame. Price $4.95 to $10.95 complete, which 
should permit sufficient this 
as studio sideline. 


to 4x5, 
this 
really 


transparencies 
in Color-Lure Picture Lamps, 
name for 


clever sounding 


viewer in 
markup item 


to make profitable 


Chemical Co. are 
developers using Iiford’s Phenidone as 
Phenidone separately together with 
graphers preferring to their 
to have all advantages of metol 
life, longer storage better 
nonpoisonous and nonstaining. 
universal developer sold 
five gallons working 


Clayton making new all purpose 
base, are also marketing 
those photo 


Phenidone is 


formulae for 


“mix own." claimed 


plus longer tank 


qualities, 


developers 


life, contrast being 
P-20 


to make 


plus 
Now ready are Clayton 
in quart bottles which dilute 
solution, and Clayton P-60, 
film developer highly concentrated to dilute 
provide three quarts longer life working solution 
cost, come in graduated quart bottles with beaker lip for 
pouring. 


fine grain 
half to 
Low in 


one 


easy 


: Co.'s #2600 Stanrite 
Superpod Tripod with gear type elevator rise; winding handle 
faises head to desired position. Panhead 
iddition to usual up, down and horizontal 
trom horizontal to vertical shots 
Exclusive horizontal gear drive for 
single lock panhead handle; ratchet to 
camera from falling; ball level on tripod; 
with gray wrinkle finish and newly designed jam 
supergrip feet hold tripod steady on all surfaces; 
is 11%”. Will hold all 
view and press sizes. In two or three 
section, 70” open, 36” closed, $19.95; 
open, 30” closed, $22.95 list. (Illustrated) 


omer ey) 
Y, 


Testrite Instrument newest is 


swings 90 in 


swings to change 


without removing camera 


smooth movie panning; 


clickstop prevent 


aluminum legs 


free clutches 


elevator rise 


cameras, movie or still, up to larger 


section models Two 


three section, 77° 


¥ 
F 
4 


Testrite’s latest tripod 
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First item in a new 
line of Arkay light- 
ing equipment. 


Arkay Corp., 1570 S. Ist St., 
added new department develop complete line of 
photographic lights. First to be announced is (in development 
and research stage for 22 years and now incorporating all 
desirable qualities in bar lights plus exclusive bounce light 
feature) Bounce-Ray. Made from heavy gauge steel and 
chrome; folds into compact unit; has detachable 12’ cord; 
four position rotary light control allowing for four 
degrees of light intensity, the lights rotating 180 
attractive 
$14.95 


Milwaukee, Wis. have 
which will 


separate 
comes with 
luggage type carryall case for easy storing. Price 
(Illustrated) 


F. H. Frey has available wide range photo desk calendar 
envelopes, at low prices. Diecut from single 
piece of paper stock, front white and back red, thus producing 
effect without additional printing. Easel is self 
contained and print is easily inserted and held in place with 
rubber cement Can be imprinted as desired as advertising 
for the studio, or to be sold to customers. 


mounts, with 


two color 


Graflex, Inc., Rochester 8, N. Y. 
press camera and compact 
Camera-Enlarger Kit, containing Century Graphic 23 with F/4.5 
1/200th second synch. shutter; Grafmatic sheet film 
permitting exposure 6 


now combines versatile 
precision enlarging unit in one 
lens in 
holder 
Graflarge cold light unit with glassless negative carrier (for 
enlarger); Graflarger stand 
baseboard (for mounting camera in enlarging position). Graphic 
23 used as tokes 2%x3% negatives on sheet film, 
film packs or rolls; as enlarger will handle all normal 
into photocopy unit. 
$199.50 


semiautomatic sheets film; 


converting camera into precision 


camera 
converted 


projection work or may be 
Kit complete, in compact storage case, 


Benedict Sales Co. now offer their Add-A-Flash Speed 
in portable and studio models, direct from company at 
special professional rates, with extended payment and financing 
plans Models now available feature basic units to which 
additional lamps and extra power may be added from wide 
selection of accessories. Several radically new models will be 


lites, 


announced when ready 


; Wizard 3-D Company eliminates necessity for mathe- 
matical formulae and theories in difficult closeup stereo work 
with new Wizard 3-D Close-Up Bar Has four scales, two for 
standard cameras, all calibrated for 
three to 30”, which automatically compute 
interocular separations required for accuracy in 
Sturdy, attractive, made of machined aluminum. 


stereo and two for 
distances from 
necessary 


closeup, work 


Spring tension capping hood makes rapid exposures easy when 
using stereo cameras Stereo closeups, normally difficult but 
made simple with this device, are of great importance in 
medical and industrial fields. Price $29.95 plus 40c postage 
when ordered direct. (I/lustrated) 


The Wizard 3-D 
Close-Up Bar, for 
stereo work 
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One of Naren’s new 
Polorama slide _pro- 
jectors. 


ie Neren Industries have two new Polorama Slide Projectors. 
Model N-301 is 300-watt for 2x2, 35mm and Bantam sizes. 
Has exceptional blower cooling system; one piece die cast 
aluminum housing; cast-in condenser mounts assuring absolute 
alignment at ail times; 
front surface unbreakable 
corrected anastigmat lens; micro-tilt 
through slide changer accepting all types 
brown hammertone finish. Price $49.95 
and manual slide changer, but without case Model M-301, 
similar except for being 500-watt, comes complete with 
rugged luggage type builtin carrying case finished with gray 
leatherette; costs $69.95 including lamp 
changer. (Illustrated) 


two-condenser 
reflector; 5” 


optical system with 
coated F/3.5 


control; 


color 
manual _ feed 
mounts; two-tone 
with 300-watt lame 


and manual slide 


; Smith-Victor Corp., Griffith, Ind. will send, without 
charge, copy of new booklet Indoor Photos Made Easy: brief, 
helpful text for the amateur which includes a lot of meat in 
very small space. While of no value as a text for profes- 
sionals, studio owners who also sell supplies will find this a 
helpful business booster if they handle Smith-Victor lights 
and reflectors. 


H. Wolff & Son offer new unit for Framing Miniatures, 
consisting of crystal glass locket or convex glass frame fitted 
into velvet block which slides into outside frame, all 24K 
gold plated. Gold plated wire easel of scroll design supports 
unit. Three standard sizes, either oval or rectangular: 2%x3%, 
3x4, 4x5. Lockets and frames are same as used in firm’s 
line of hand tooled leather miniature cases 


Strobo Research, 4351 N. 35th St., 
have something new in their 
time and effort in making 
correction masks by contact. 


Milwaukee 16, Wis. 
1954 Colorsplitter, for reducing 
color separation negatives and 
Filters mounted on rotary disc in 
base change for red, blue or yellow by simple turn of control 
handle on top of machine; are obtainable from dealers in 4” 
gelatin squares; are held in place glasses 
furnished with machine. Punched materials to be printed are 
slipped over builtin pegs on printing table surface, assuring 
correct registry. Masks are made with equal 
separation negative, as well as special 
required. 


between cover 


ease for each 
highlight masks when 
Exposure times do not vary because printer adjusts 
to density of transparency by shifting, with control lever on 
top panel, neutral density filters built into base of machine, 
so operator has definite control of light 


passing through 


The 1954 Colorsplitter, 
a Strobo Research ma- 
chine for making color 
separation negatives and 
masks 





transparency to print. Builtin 
eliminate current fluctuations. 


voltage meter and regulator 
Only 30” wide, 20” deep and 
40” high, fitting easily into work table area and even 
adjustable to uneven floor, machine is built to last with rust 
proof case of electric arc and spot welded sheet steel, sealed 
against dust and loss of light. Printing glass on top fits into 
precision ground semi-steel casting. Spring pressure lid is 
high tension aluminum casting with no centered hinge, insuring 
uniform pressure. Price $795 delivered, without filters. 
(Illustrated) 


‘Tis Here, Maybe! 


(Continued from page 24) 





B William A. Gatlin, Texas Gulf 
the Photo Products Department of 
the Du Pont Company, Wilmington, Del., has 
assigned a larger sales territory. He will now cover 
the southern half of New Mexico and all of Texas 
except the area north of San Angelo and east of 
Lubbock. He is a native of Houston, Texas, and a 
member of that city’s Photographic Guild as well as 
the Texas and Southwestern associations. 


Coast technical 
representative for 
been 


@ George P. Wright of Shigeta-Wright, Inc., famed 
photographic illustrators of WL, 
Advertising Age how, some years ago, after finding 
that his newly built summer home near Lake Michigan 
had been completely stripped by thieves, he successfully 
He had a 
number of cards printed and posted them prominently 
around the house. They read: “WARNING! This 
property protected against thieves by the Harper 
System. You are given fair warning that 
the building will be overcome and 
seriously injured by the release of Very Poisonous 
Gas.’ Though only a bluff, it worked. 


Chicago, tells in 


prevented such depredations for the future. 


anyone 


breaking into 


W@ The Ipswich & District Photographic Society will hold 
an International Exhibition of Photography in the 
Ipswich School of Art from March 23 through April 5, 
the closing date for entries (which include both prints 
and transparencies, color monochrome) being 
February 23. For entry forms write to R. S. Turner, 
Hon. Exhib.Sec., 27 Tuddenham Road, Ipswich, England. 


and 


WM Harold V. Rickner, photographer for the Rochester 
Gas & Electric Corp., Rochester, N. Y., 
operates a business from his home in Irondequoit, 
N.. Y, temporarily trapped by a fire in his 
basement darkroom on July 30, but managed to get 
away and rush upstairs to get his 86 year old invalid 
mother out of the house. Though smoke filled the 
fire damage mainly the 


who also 


was 


house, was confined to 


basement. 


@ Frank Coulson, long a photographer in East St. 
Louis, Ill., and active in business until 1952 when he 
retired, died recently at the age of 87. 


M Did you hear about the cameraman who photo 
graphed an old gentleman on the latter’s 98th birthday? 
Thanking his customer after the sitting was over, he 


remarked: “! hope I'll be around to take your picture 
when you’re 100.” “Why not?” was the perky reply 
“You look pretty healthy.” 


MM The New York Color Slide Club will 
International Color Slide Exhibition on April 1 and 4, 
the closing date being March 11. For entry forms 
write to Walter Jarvis, 587 Riverside Drive, New York 
31, W.. Y. 


hold its 6th 


W@ Carl E. Ray has been named assistant trade products 
the Du Pont Company’s Photo Products 
With Du Pont 1941, in his 
he will be concerned with the 
portrait film, photographic paper and chemicals 


manager of 


Department. since new 


assignment sale of 


Hi When we reported the 1954 Southwestern convention 
in our August issue we noted that it had been held 
Ga. It didn’t but that 
definitely what we had before us when writing, so we 
let it go. Now we learn the convention was actually 
held in Fort Worth, Texas. 
feel better because we couldn’t figure out how in the 


in Atlanta, sound right 


was 


That's more like it and we 
world Southwesterners got as far east as Atlanta. 


The United Photography Service, trading as Edlyn 
Studios, Hollywood, Calif., has consented to a Federal 
Trade Commission order prohibiting misrepresentation 
in the sale of photographic portraits, we learn from an 
As This is a 


engaged in door to door solicitation 


release of July 29 coupon studio 
Sorry we haven't 
space to detail the long list of alleged misrepresenta 


tions, eight in all 


HM Robert F. Coulson, who operated the Bijou Studio 
in St. Mo., 
became a Kodak demonstrator 
for a long died at his 
June 11 at the age of 88 


Louis, nearly 50 years later 
but 


home in 


ago, and 
had been 
that 


retired 


time, city on 


BA 


anniversary of 


the 
late 


honor in commemoration of 100th 
the birthday of the George 
Eastman, founder of the Eastman Kodak Company, was 
the issuance not long ago of a new 3c United States 
postage We 
how many studio owners were smart enough to realize 
that nothing could be more suitable on a photographer's 
envelopes than that new Eastman stamp. One is C. E 
Ford, for more than 30 years owner of the Clinton 
Studio & Camera Shop of Winsted, Conn. He bought 
$50.00 worth as soon as they were available, enough 
so he the 


signal 


stamp bearing his photograph wonder 


can tie in for some time to come on 


international publicity given that centenary 


a Ralph G. MacDougall, originally a photographer on 
the staff of the Albany (N. Y.) Knickerbocker News and 
later (following his service in the Navy during World 
War Il) photographer for the New York State Department 


of Commerce, died in the Veterans Hospital at Coral 
Gables, Fla., on August 27. Aged 49, he had given 
up photography serveral years ago and was operating 
a motel at Stuart, Fla. 
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COLOR processinc 


EKTACHROME SPECIALISTS 
We pay postage bot 8 HOUR SERVICE 
end 


ways Ist Class. 
COLOR CRAFT LAB., Inc. 


for free prepaid — 
ing envelopes. = => 4749 McPherson « St. Louis 8, Mo. 





Ml We have suggested more than once, in these pages 
and also in some of our books, that restaurants should 
be a _ source of 
Minneapolis, 


business for photographers. In 


Murray's Restaurant — quite a famous 
institution — is pushing its steak dinners throughout 
an area of more than 20 Minnesota cities, with the 
help of photography. from these 
communities are invited to enjoy a steak dinner and 
are photographed as the steak is served. The resulting 
photographs form the basis of a continuing newspaper 
and television advertising campaign. 


Prominent citizens 


Mi The Heiland Research Corporation of Denver, Colo., 
makers of flash and speedlight equipment, has been 
sold to the Minneapolis-Honeywell Regulator Company 
of Minneapolis, Minn., world’s largest manufacturers of 
precision automatic control equipment but perhaps best 
known to the general public as makers of thermostatic 
temperature controls. Heiland, though to be known 
“Heiland, a division of Minneapolis- 
Honeywell Regulator Company,” will continue to operate 
from its Denver plant and offices 


hereafter as 


with the present 
administrative and sales personnel except 
that S. A. Keller, general manager of Honeywell's Valve 
Division at Philadelphia, Pa., has been 


general manager of the Denver operation. 


production, 


appointed 


Ml The editorial in our August issue brought a prompt 
response from Wilbur Robertson of Burlington, N. C., 
who emphatically wants us and our readers to know 
that although he and his (both 1951 Winona 
School graduates) do business under the name of the 
Westbrook Studios there, they have no connection with 
the firm mentioned in that “We selected 
our name for euphonism,” he writes, “have operated 
under it founding in 1947 and have 
established an enviable reputation for ethical practices.” 
We really hadn’t connected you with the other concern 
at all, Mr. Robertson, but thanks for clarifying the 
atmosphere 


wife 


editorial. 


since our 


H@ Oscar W. Wieggel (better known as “Ozzie” to his 
many friends in the profession) has another promotion 
to his credit. Since 1952 he has been director of the 
department studios of the Kodak 


sales Eastman 


THAYER & CHANDLER /. 


for the particuler ortist 
SEND FOR CATALOG 
Number 52 


910 WEST VAN BUREN STREET, CHICAGO 7, ILLINOIS 
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Company, Rochester, N. Y., which included supervision 
over the professional sales studio and both the graphic 
arts and industrial studios. 
supervisor in the Kodak's Division 
and will move from his present home in Rochester to 
the Chicago (Ill.) suburb of Western 
manager of the professional 
Sidney, formerly professional 
in the company’s 
Groet has 
studios 


He is now technical service 
Midwestern Sales 


New 
Philip 
representative 

John T. 
industrial 
duties as manager 


Springs. 
studio is 
technical 
Northeast Sales 


sales 


Division. 
been named manager of the 
in addition to his former 
of the graphic arts studios. 


Ml Arthur Woods, for 30 years a photographer in Olney, 
ill., has sold his studio there to Richard J. Alfeld, also 
of Olney, who has taken over and changed the name 
to Alfeld’s Studio. Though he hated to quit business, 
because of his health Mr. Woods thought it hest to 
retire from photography. He will not be entirely idle 
because he will continue his picture framing business 
from his home. 


@ Back in 1931 Otto Hillig, photographer of Liberty, 
N. Y., attained national publicity by chartering a plane 
and flying the Atlantic with Holger Hoiris as his pilot. 
He just felt like making the trip and it 
$22,000, a small fortune in those days. 
he was knighted by the King of Denmark. He continued 
in photography until 1947 when he retired. On 
September 12 he died, aged 78. 


cost him 
As one result 


in Liberty, 


HM George Volk, portrait photographer of Columbus, 
Ohio, is another example of those who cannot stay 
away from the hypo. Just about a year ago he sold 
his studio and left for permanent retirement in Florida. 
In hardly more than six months he was 
Columbus and back in business. His location is 
practically across the street from his old one 


back in 


new 


Sedge Le Blang 


Continued from page 42 


“Photography has been good to me,”’ 


he concludes 


and benefits to 


so he believes in passing on _ its 
And far from being a “lone wolf’’ photo- 
graphically, he is also a member of the Photographic 
Society of America, the Royal Photographic Society, 
the American Society of Magazine Photographers 
and the Photographers’ Association of America. 
So there you have the story of Sedge Le Blang and his 
fascinating niche in the world of photography. 


others. 





TOO LATE TO CLASSIFY 


HELP WANTED — Managers photographic and 
photographic with sales and promotion experience. Several 
excellent opportunities in a large chain studio organization 
starting January, 1955. Write full particulars. Personal inter- 
views will be arranged. Write F-67 care this journal. N- 2c 


PORTRAIT NEGATIVE eliable 
toucher accepts orders. 
York 32, N. Y. 





non-managers 





retouching. 
Elsie Newman, 


Experienced, 
652 W. 


reliable re- 
163rd St., New 
l1-lc 





HEAVY DUTY 
oy Mounting 


TISSUE 


Years ahead of all other tissues! 


Since introducing Seal Tissue earlier this year, we have made 
many improvements . .. and the new, perfected SEAL HEAVY DUTY 
DRY MOUNTING TISSUE is the result. 


Its outstanding features make SEAL TISSUE the finest of all dry 
mounting tissues! 


10-SEC OND 














See for yourself! Send coupon below for 8” x 10” samples of new 
HEAVY DUTY Tissue. They will be sent by return mail absolutely free! 


Seal, INC., Shelton, Conn. 


WORLD’S LARGEST MANUFACTURER OF DRY MOUNTING MATERIALS 


FREE! 
TRIAL OFFER! © | SHELTON, CONN. 


= new, peed Please send FREE 8” x 10” samples of new SEAL 
| HEAVY DUTY DRY MOUNTING TISSUE. 


| 
| 
Piz | 
HEAVY DUTY | aaa | 
Dry Mounting | ~ Zee mn | 
TISSUE | os. 


er 


57 


Professional 
Photographer 
November - 1954 











PROFESSIONAL 
® Developin 
STUDIO ae 


® Printin 
FINISHING bis 


Negatives from 35mm to 8x10 expertly 


handled — Write for price list. 
THE WALTER GAEHLER CO. 


510 South Clinton St. Syracuse 2, N. Y. 














PLASTIC LAMINATING 


Remarkcble Plastic Laminating machines will earn $18 
ELECTRONIC RETOUCHING an hour in your studio. Big profits laminating CARDS 
of all kinds, clippings, PHOTOS, etc. Improved design 


requires no circulating water or messy water pipes. 
Prices $35 and up. Many models. Lit. & Sample free! 


Mary Rice Hockenberr 
P. O. Box sss Rochester as 7. PLASTICAST CO. 


Dept. 14, P. O. Box 6737, Chicago 80, Ill. 




















STUDIO FOR SALE — High closs portrait and commercial 


studio with camera shop. Opportunity of lifetime. $14,500.00. 
Make Mone. Y ».»lld Will Fla. Write U-16 
‘= 


consider good offer. Hollywood, care 


Save Chenticals! ms iowa = 


STUDIO FOR SALE — Photo studio, county seat in midwest, 
only studio in 40 miles. Established 40 years. Sacrifice 
Pussell L. Edland, Cooperstown, N. D 1%. 


BLAKESLEE MINIATURES — 4-5 reductions from ‘“‘Thirty Print 
Show.’’ $1.00 each; complete set of thirty, $25.00. Carl W 
Blakeslee, 6-11 Petteway Bldg., Tampa, Fla 11-1 


FOR SALE — Apeco Photocopy machine, size 18x22, in good 

WRITE TODAY FOR COMPLETE DETAILS condition. 4x5 Super Graflex D, ideal for children, absolutely 

STATES SMELTING & REFINING “4 as good as new. Dyall Studio, Mount Pleasant, lowa 11-1 
615 VICTORY ST. * LIMA, OH 





“CASH IN ON CREDIT’’ by Roland George Only complete 
book on how to sell photography on credit. You'll do more 


business, make more money. $3.00. Money back guarantee 

We Pay HIGHEST PRICES The Hi-Mark Co., 5299 Fountain Ave., Los Angeles 29, Calif 
11-1 

FOR 

Used, Discarded Safety Films HELP WANTED 


WRITE FOR QUOTATIONS The insertion of an advertisement under ‘‘Help Wanted"’ 
PLASTOFILM, INC. Wheaton, Illinois carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
a postcard, and to return samples of work, etc., promptly. 
The publishers will appreciate being advised when em- 

p loyers fail to accord this courtesy to employees. 
MAKE A ia Pee 


paintess QUANTITY 


PROFIT 3 HELP WANTED — Experienced photographer and salesman 
ON PRINTS needed in your state to demonstrate and sell professional 


equipment not yet on market but in gread demand. $1,800.00 


























; VB . initial order guarantees exclusive area. Personal interview and 
Don‘t turn down quantity print orders let US do them training necessary. Write Homer English, Troy, Ohio 10-3c 
for you at a price that will show a handsome profit 
Service and quality guaranteed Typical prices Experienced photographer willing to travel and sell professional 

Write for samples and equipment. Write complete experience, schooling and age in 
5x7 8x10 : 
complete price list so 


first letter. Write E-19 care this journal 10-3 
250.. 6! ea, 9%¢e ; 
va ¢ hes Meets eee? save PHOTOGRAPHER, MAN OR woman, thoroughly experienced 
500 6 1 on the first sample ; : em a 
-. O¢ ea, 81/2 ¢ ea. TE ore ia portrait printer and finisher. Permanent position, good salary, 
! 8 paid vacations, regular hours. Established studio. Write full 
POST CARDS KIER PH details to Campbell’s Studio, Bismarck, N. D 9-3 
M $24—5M $22 M 
OTO STUDIO WITH finest reputation in Pittsburgh for quality 
p 4 SERVICE portraits requires the services of excellent promotional director. 
s — Sw Dept. PR., 1265 West 2nd Street 4 Only experienced, aggressive and imaginative person will be 
Cleveland 13, Ohio considered. Top salary or would consider partnership. Write 


PHOTOGRAPHERS V-35 care this journal 11-1 


58 


Professional 
Photographer 
November - 1954 














EXTRA PROFITS FROM 
CHRISTMAS BUSINESS!!! 
Will you get YOUR SHARE? 


RESTORATIONS - OIL PORTRAITS 
COPY WORK - MINIATURES 


Your PROFIT will be from 100% to 200% (and more) of 
your cost on this type work. 
ORDERS for CHRISTMAS DELIVERY accepted as late as Dec. 4. 


Write for information and price list today. 


SUCCESS PORTRAIT COMPANY -1201, McCallie AVENUE 


CHATTANOOGA, TENNESSEE 











| : 
New Fall Catalog ; Is Your Equipment CLEAN? 


@ STUDIO TOYS Get EDWAL's 


(Helps to capture better expressions) @ 


@ POSING BENCH (storage for toys) ANTI-STATIC FILM GLASS 
@ GIVE-A-WAY TOYS . and CHROME CLEANER 


@ PHOTO MAILERS — ENVELOPES & For cleaning film, slides, negative holders, lenses, flash 


e “Every Studio should have one.” BB sereflectors and other chromium-plated metal objects. 
BE * Sales Ideas * Studio Toys a NON-ABRASIVE! 4 OZ., $.59 


E PIERCE COMPANY ,2”.Nicc'st a. EDWACL Scientific Products Corp. 


Minneapolis 9, Minn. 
De 420 W. 111th St. 
BEeEeEeEeEBEHEEHEEEEE 








Chicago, Illinois 








METER EXPOSURE. 


Statement thinking for you! 
of the Ownership, Management, etc., of 


THE PROFESSIONAL PHOTOGRAPHER 
A ROBOT BRAIN 


for October 1, 1954 PLUS A BUILT-IN AUTOMAT 
‘Required by the Act of August 24, 1912 ELECTRONIC COMPUTER 


Published Monthly at Lorain, Ohio 


Editor Pe 1. PUSH THE BUTTON 
Cuarces Apert, A.R.P.S., Hon.M.Photog. : 


Publisher 


CuHarLes ABEL INCORPORATED 








it measures the light... 








Owners ; 
Cuarces ABEL INCORPORATED tg e RELEASE IT... 
Frorence L. Aset, Cieveranp, Ono and instantly you have 
Cuartes Aspet, CLeveLANpD, Onto all the shutter and 
A. E. Kranz, Creveranp, Onto lens settings for 


correct exposure. 
Known bondholders, mortgagees and other security 
holders, holding 1% or more of bonds, mortgages or 
other securities: None. 





Never so easy before to get perfect pictures -yet it’s only 


Signed Complete with hand chain $ 50 
Cuartes Apert, Epitor and incident light attachment. 


Sworn to and subscribed before me this 28th day of 


September, 1954 110 West 32nd St. 
Leah E. Greetham, Notary Public ‘' ‘113 West 31st St. 
(Seal) (My commissiun expires Feb. 17, 1955) New York 1, N. Y. 


WORLD'S LARGEST CAMERA STORE LOngacre 4-1600 
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GIVE YOUR PHOTOS, ETC., MORE 


Display them in POBLOCKI’S smart new 
Display Cases 


For information write | 


2159 §. Kinnickinnic Avenue Milwaukee 7, Wisconsin 





We seldom carry books in stock and advertise these chiefly 
as a service to our readers, especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order- 
ing from us. For this reason we sell no books on open ac- 
count or C.O.D., but only if, in our considered opinion, they DEVELOPING, PROOFING, RETOUCHING 


will be a valued addition to a studio's reference library. : pig tt beagle tll en 















































ae d f d | 
C] MANUAL OF AIRBRUSH TECHNIQUE an 0 saya service known the country over. 

By J. Carroll Tobias $3.50 Price List OSBORNE LABORATORIES 
[_] ARCHITECTURAL PHOTOGRAPHY OF HOUSES MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 

By Robert C. Cleveland 7.50 
[] STROBE — THE LIVELY LIGHT, 2nd Ed. WANTED: LADY retoucher receptionist at once in first class 

By Howard Luray 4.00 portrait studio in Chicago suburb. State experience. Steady 
oO COMPLETE ART OF PRINTING AND employment if satisfactory. Write H-51 care this journal. 11-1 

ENLARGING, By Dr. O. R. Croy 6.00 , 
(_] NEGATIVE AND PRINT RETOUCHING 

By Anne J. Anthony 5.50 SITUATION WANTED i 
[_] COMPOSITION IN PICTURES The insertion of an advertisement under ‘‘Situation Wanted"’ 

By Ray Bethers 5.50 egg with it “y ee . the part of the omnes f 
ote © answer every letter he receives in response to his ad- | 
16MM SOUND MOTION PICTURES vertisement for a position, if only with a postcard. The } 

By William H. Offenhauser, Jr. 11.50 publishers will appreciate being advised when employees i 
[] ADVANCED PHOTOGRAPHY fail to accord this courtesy to employers. i 

By Andreas Feininger 7.50 i 
{_] SUCCESSFUL PHOTOGRAPHY | 

By Andreas Feininger 3.95 PHOTOGRAPHER: DESIRES to become associated with progres 
C] WHAT'S WRONG WITH THIS PICTURE? Se ee ce i Ce ee ee 

By Charles Abel 5.00 background in quality portraiture, promotional brochures, public 
O CHILD PHOTOGRAPHY relations, house organs, magazine picture stories, industrial 

. Sinaia 4.95 illustrations, text book illustrations, advertising, news and 
s By Jose cnneider i publicity work, as well as 16mm movie operation. Age 36, 
[-] FRED ARCHER ON PORTRAITURE married, WW-2 vet, energetic, ambitious, good appearance. 

By Fred Archer 5.75 Complete resume and work samples available Write D-52 
(] CHILDREN BEFORE MY CAMERA care this journal 1-1 

By Adolf Morath 3.50 
C] PICTORIAL LIGHTING STUDIOS FOR SALE 

By William Mortensen 5.00 ROOMY MODERN ; 4i ees : 

(] PHOTOGRAPHING PEOPLE $27,000.00 in 1953. Well established with excellent reputation. 

By Hugo van Wadenoyen 4.50 $8,000.00. Write S-77 care this journal 11-1 

{-] OUTDOOR PORTRAITURE WELL ESTABLISHED portrait and commercial studio located 

ATA 5.75 in a most beautiful region northwest Washington. Only studio f 
an oo in 15,000 drawing area. Write S-89 care this journal . 11-1 } 
LJ By Wittiem Mortensen 5.50 covey ol oe in ee of 45,000 population 
9 along Lake ichigan, cing good wedding business. Studio 
(_] FLASH IN MODERN PHOTOGRAPHY by the same owner 40 years. Owner pa Sasiaieey | 

By William Mortensen 5.00 lease to buyer. Write K-77 care this journal. 11-2 } 
_] FUNDAMENTALS OF POSING i 

By Shepard & Meyer 2.00 } 
{_] CANDID WEDDING PHOTOGRAPHY PACKARD IDEAL SHUT TERS | 

By Henry Lefebvre 4.00 
[J COMMERCIAL PHOTOGRAPHIC Sold by Jobbers and Dealers 

LIGHTINGS, By Charles Abel 7.50 : wi hicrinccapte ‘ 

(J LIGHTING FOR PHOTOGRAPHY eee ee j 

By Walter Nurnberg 4.50 Michigan Photo Shutter Co. 

[-] CORRECTIVE PHOTOGRAPHY 3605 So. Burdick St. - -- Kalamazoo 2, Mich. 

By Lewis L. Kellsey 5.00 

{_] FILTER MANUAL 





By Corl - 3.00 BE SAFE ces USE PROBUS 


(In Ohio, add 3% for state sales tax.) 
for coating sinks — trays — tanks and other work-room recep- 
tacles. Has given satisfaction to professional photographers for 
forty-six years. 


WOLFF iy DOLAN 5550 California Street 


San Francisco 21 
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Organizations 





Headquarters For Information 
Hotel Write 





Prof. Photog. Assn. 
of Louisiana 


New Orleans 


George W. Shorter, Sec., 
1490 Fairfield Ave., 
Shreveport 


Monteleone 





Southeastern 
Photog. Assn. 


Feb. 13-16 


Birmingham, 
Ala. 


Dinkler- J. W. 
Tutwiler 


d (Skeet) Tallent, Sec., 
611 S. Gay St., Knoxville, 
Tenn, 





Prof. Photog. Assn. of 
Oklahoma 


Feb. 20-21 


Tulsa 


Mayo Wm. H. Krouse, Sec., 


$11 E. Broadway, Fairview 





Photog. Assn. of 
Michigan 


Feb. 20-22 


Lansing 


Olds M. Lee Harding, Sec., 
Terminal Arcade, Muskegon 





Arkansas Prof. 
Photog. Assn. 


Mar. 5-7 


Little Rock 


Marion Coy L. Claxton, Sec., 


Batesville 





Ohio Prof. 
Photog. Assn. 


Mar. 6-8 


Columbus 


Deshler- 
Hilton 


James R. Israel, Sec., 
9 High St., Mount Vernon 





Southwestern 
Photog. Assn. 


Mar. 


Fort Worth, 
Texas 


Texas W. D. Smith, Sec. 
1307 W. El Paso St., 
Fort Worth, Texas 





Illinois Mar. 


Photog. Assn. 


13-15 


Peoria 


Pere 
Marquette 


Richard Montgomery, Sec., 
89144 N. Ayer St., Harvard 





Rhode Island 
Prof. Photog. Assn. 


Providence 


Sheraton 
Biltmore 


Earl T. Davis, Sec., 
3837 Westminster St., 
Providence 





Kansas Prof. 
Photog. Assn. 


17-19 


Hutchinson 


Baker Wendell H. Williams, Sec., 


122 W. 8th Ave., Coffeyville 





Prof. Photog. Soc. 


of Vermont 


11-12 


Burlington 


Oakledge Mrs. Clifford 


14 School 


Patch, : 
St., Randolph 


Sec 





Prof. Photog. 
of Iowa 


15-17 


Des Moines 


Savery Robert A. Martin, Sec., 


Red Oak. 





Montana 22-24 


Photog. Assn. 


Missoula fe > 


Helmbrecht, 
Havre, Mont. 


Pres. 





Prof. Photog. Assn. 
of California 


Los 


Angeles 


Statler Floyd M. 
4167 W. 


Los 


Roberts, 
Washington 
Angeles 18 


Pres., 
Blvd., 





Photog. Assn. 
of Nebraska 


July 17-19 





Omaha 


Paxton Al. J. Werthman, Sec.. 


Hartington 








PORTRAIT STUDIO, San Francisco, ground floor; completely 
equipped. Established 22 years. $7,000.00. Agent: Selma Cox, 
776 Bush St. 10-3 


MODERN STUDIO, completely equipped, 
street, best location; school contract. 
lars. Write W-50 care this journal 


EXCELLENT NET earnings from leading studio in 
southern Minnesota, population 16,000. Must sell 
20. Write L-96 care this journal. 


ground 
Reasonable. 


floor, main 
Full particu- 
l1-le 


county seat, 
by January 
11-1 


AIR CONDITIONED ground floor studio in residential 
street entrance Mazda and speedlight equipped 
1935; reputation for quality portraiture which must 
tained. Northern Ohio city. Other business 
sale. Write G-23 care this journal 


hotel — 
Established 
be main 
interests compel 
11-1 


STUDIO, RETAIL store, with 
years. Building, 3-store, on main street. $17,500.00 plus 
merchandise. Write to C Barbarek, 120 First St., Perth 
Amboy, N. J. 11-1 


refinishing shop, established 30 





WALLET SIZE PHOTOS 


Why worry about competition? 


Let us make these 2'2x3'/2 
prints for you. On double-weight paper from any size 
negative to and including 5x7, in lots of 12 or more, for 
only 3%c each. 


MARCHION PHOTO SERVICE, Fostoria, OHIC 








PORTRAIT DRAPES! 
. 
Actual-Photo Catalogs: (Costumes Available) 
BIKINI SUITS .....§ .8O 
PORTRAIT DRAPES .50 
1955 PHOTO CALENDAR 2.00 
(12 Pin-Ups Posed by Lynn Lampert!) 
or; Litho Catalog, Above & Others $1.00 
(Dollar Can Apply to Merchandise) 
MAUREEN OF HOLLYWOOD 





128 S. Alvarado, Dept. 8 Los Angeles 57 
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BLUE RIBBON 
CONTEST RULES 


IN EVERY ISSUE we publish one or more excep- 
tionally good photographs by our readers. 


THE BEST IS featured like the Blue Ribbon Photo- 
graph in this issue so that, if he wishes, the 
maker may secure added publicity by displaying 
the original and the Blue Ribbon reproduction. 


RECOGNIZING that our readers — professional 
photographers — are not in business merely to 
make pretty pictures, EVERY PHOTOGRAPH 
ENTERED in this contest must be from a negative 
from which one or more prints were actually 
sold to a customer, or, if entered by an industrial 
photographer, actually used by his employers in 
the furtherance of their business. 


WE PAY $25.00 cash for each photograph select- 
ed and $10.00 cash each for any Honorable 
Mentions the judges, in their discretion, may 
award. Winning photographs are returned and 
the makers retain all other rights to their use 
or future sale. 


THESE SIMPLE RULES must be followed: 

1. Any reader of THE PROFESSIONAL PHOTO- 
GRAPHER may compete. 

. No one may submit more than three photo- 
graphs in any one Contest. 

. Entries must not 
exhibited before. 


. Entries must be monochrome (black-and-white 
or toned), 8x10 or larger, unmounted and 
mailed flat. Please use photomailers. Do 
not tape down or paste flaps. Do not use 
adhesive tape inside photomailers. 


have been published or 


. Any subject is eligible: portraiture, commer- 
cial, fashion, illustration or whatever. 

. Entrant’s full name and address must appear 
on back of each photograph. 

. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bidg., Cleveland 15, Ohio. 


SIXTEENTH CONTEST 
CLOSING DATE is December 15, 1954 


FROM ENTRIES RECEIVED between September 16, 
1954, and December 15, 1954, the judges will 
select Blue Ribbon Photographs for February, 
March and April, 1955. 


ALL NON-WINNING entries are returned as soon 
as contest has been judged; winning photographs 
as soon as halftones have been made for each 
month; checks are mailed immediately following 
the judging. 


LET’S HAVE YOUR ENTRY 
— Now! 


Photographer 
November - 1954 








WE CAN SAVE YOU MONEY!! 


use all or a portion of these services 

@ Developing @ Proofing 
@ Retouching @ Coloring @ Heavy Oils 
@ Printing @ Enlarging @ Copies 

fine quality—prompt service—reasonable rates 
Send for price list today. 

ROYLAC STUDIO 229 E. éth STREET 
CINCINNATI 2, OHIO 
“The Photographer's Finisher’’ 





for a_ difficult retouching 


Miracle Solution **,,2., Te Dred 
Process . . . negative or primt retouching dyes combined in 
a chemical base balanced for correct viscosity, surface 
tension and gelatin controlling characteristics; plus a new, 
improved Dyacol Silver Etch . . . a scientific system for 
the photographer who wants complete control of tonal 
balance and gradation. The Dyacol dye solutions flow on 
smoothly, lie flat, release their dyes at a uniform rate. 
For 


information and prices write, Y/ le 
Box 192, San Francisco, Calitoraia:|[D)y A) dO) 


PORTRAIT STUDIO — Modern, 
Illinois. School contracts, commercial, large wedding 
Possibilities unlimited for alert ambitious man. 
$20,000.00. Priced for immediate sale. Write 1-97 
journal. 


COLORADO STUDIO, portrait, commercial. City of 7,500 in 
large farm and ranch trade territory; Junior college and 
many high schools in area. Gross $30,000.00; price $16,000.00; 
good lease available. Other interests. Write P-92 care this 
journal. 11-1 





northern 
trade. 
Grosses 
care this 
11-1 


completely equipped, 





RETOUCHING AND COLORING 


RETOUCHING: FOR year round studios, prompt service. Sample 
free. Louis Smith, 216 High St., Hillsboro, Ohio. 10-2 


CUSTOM RETOUCHING for professional photographers only. 
Personalized attention. Skillful correction. Send sample and 
state requirements. Planet Retouching Service, 89 Sigourney St., 
Dept. R, Hartford 5, Conn. 1-12¢ 


NEGATIVE CORRECTIONS and  opaquing by experienced 
retoucher. School work accepted. Prices upon request. Kenneth 
E. Gordon, 321 Church St., North Syracuse, N. Y. 9 


EXPERIENCED RETOUCHER. Careful and prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Bivd., Chicago 4, 
iM. 4-tf 


COLORING, PRINTING, Retouching. Reliable portrait finishing 
at lowest rates. Send for price list. Colonial Portrait Service, 
346 Gregory Ave., West Orange, N. J. 6-tf 


EXPERIENCED RETOUCHER and etcher, also corrections. 
reasonable, dependable. William H. Jackson, Jr., 635 Bank St., 
Johnstown, Pa. l1-lc 


RETOUCHING — ETCHING, fine grain, perfect modeling for 
your portraits, improved method. Located well for quick, 
dependable service for high class studios. Write immediately. 
John Thir, 504 E. Weidman St., Lebanon, Pa. 11-2¢ 


COMMERCIAL AND PORTRAIT 


Courses for the studio owner or employee — camera room 
work, dark room technique, retouching, coloring, finishing. 


CAPE COD SCHOOL, INC. 


44 Park Ave., Hyannis, Mass. 
Write for Schedule and Information, 
William Gerdes, M. Photog., Dean 





Prompt, 











DRAW DRAPE BACKGROUND 


7—different settings in—ONE 
Improves your studio . . . 50% 
Two-in-One Reversible Screens 
Black & Gray 6’wx8'h . . $18 
Screen and Two Stands . . $34 
(wall style to 150” wide) 
Send floor plan sizes for 
Estimate, Samples and Folder. 


CAMDEN ARTCRAFT CO. 








180 N. Wacker Dr. Chicago 6 











Professional Dealers Who Want Your Trade 








AKRON, OH!lO—Metzger Photo Supply Co., 1091-3-5 South 
Main Street; 52 East Mill Street. 


ALBANY 7 N. Y.—Camera Exchange, Inc., 116 State Street. 


AUSTIN 21, TEXAS—Capital Photo Supplies, 2428 Guadalupe 
Street. 


BALTIMORE 18, MD.—Eastman Kodak Stores, Inc., 2116-24 
Aisquith Street. 


BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. 


BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. 
BUFFALO 3, N. Y.—J. F. Adams Co., Inc., 529 Main Street. 


CHICAGO 2, ILL.—Eastman “Kodak Stores Co., 133 North 
Wabash Avenue. 


CHICAGO, ILL.—Mid-West Photo Supply Co., 27 East Adams 
Street. 


CINCINNATI, OH|O—Eastman Kodak Stores, Inc., 27 West 4th 
Street 


DALLAS, TEXAS—Eastman Kodak Stores, Inc., 2012 N. Akard 
Street, Box 1710. 


DENVER 2, COLO.—Eastman Kodak Stores, Inc., 1635 Cali- 
fornia Street. 


INDIANAPOLIS 9, IND.—The H. Lieber Company, 440 N. 
Capitol Avenue. 


KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 1010 Walnut 
Street. 


LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 2021 
South Flower Street. 


MEMPHIS, TENN.—The Memphis Photo Supply Co., 123-125 
South Court Avenue. 


MILWAUKEE, WIS.—Eastman Kodak Stores, Inc., 745 North 
Milwaukee Street. 


MINNEAPOLIS 2, MINN.—Eastman Kodak Stores, Inc., 114 
South 5th Sireet. 


NASHVILLE 3, TENN.—Geo. C. Dury Company, 420 Union 
Street. 


NEW ORLEANS 9, LA.—Eastman Kodak Stores, Inc., 928 Canal 
Street. 


NEW YORK 10, N. Y.—Medo ‘Photo Supply Corporation, 902- 
910 Broadway. 


NEW YORK, N. Y.—Eastman Kodak Stores, Inc., One West 
39th Street (Off Fifth Avenue), New York 18, N. Y 


NEW YORK, N. Y.—George Murphy, Inc., 57 East 9th Street. 
NEW YORK, N. Y.—Willoughby’s Inc., 110 West 32nd Street 


PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 
Chestnut Street. 


PITTSBURGH 22, PA.—Eastman Kodak Stores, Inc., 606 Wood 
Street. 


PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street 
ST. LOUIS 2, MO. W. Schiller & Co., Inc., 1101 Clark Ave 


SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave 
nue E. 


SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 216 
Post Street. 


SEATTLE, WASH.—E£ostman Kodak Stores, Inc., 1319 Fourth 
Avenue. 


SYRACUSE 2, N. Y.—Francis Hendricks Co., Inc., 339 South 
Warren Street. 


TOLEDO, OHIO—George L. Kohne, Inc., 602 Summit Street 








YOUR NEGATIVES deserve the finest retouching, etching and 
corrections. Reliable and prompt service. Send negative for 
sample. Marianne Brandt, 26 W. 8th St., New York 11, N. Y. 

l1-le 
PORTRAIT ARTIST —— Oil and airbrush water coloring. ason- 


able prices. Color one free sample. Lovise Meie® 8832 
Bronx, Skokie, Ill. 11-4c 





MISCELLANEOUS 


WANTED: CAMERA, suitable for rapid school and identification 
work. Write C-42 care this journal. l1-le 





CREDIT FORMS. Complete system for photographers with name 
imprinted. Write for samples and prices. The Hi-Mark Co., 
5299 Fountain Ave., Los Angeles 29, Calif. 11-1 


CAMERA REPAIRMEN greatly needed! You can learn manu- 
facturers’ service methods at home, in your spare time! Free, 
big illustrated book tells how! Write today. National Camera 
Repair School, Dept. D-11, Englewood, Colo. 11-+f 


LOCAL PHOTOGRAPHERS — Why let transient school photo 
graphers take your business? Let us process your packages. 
Camera equipment available. Write for information and sam- 
ples. A. & N. Photo Service, 2220 Sixth St., Washington 1, 
D.C. 11-3 


PHOTOMOUNTS FROM Manufacturer — 3x5 folders, $3.00/100 
f.o.b. here; 50 free on 1000 orders. Free samples, cash 
discounts, fast delivery. 5x7, 8x10, etc. in stock. Penn Photo- 
mounts, Glenolden, Pa. 11-3¢ 


EQUIPMENT WANTED Copying camera and stand, 11x14; 
wooden proofing frames, 5x7 and 8x10; Pinkham & Smith lens 
Dementi Studio, Grace at Second, Richmond, Va 11-1 
A MUST FOR photographers — Bridal creations by Morrell, 
Syracuse, Kansas. Write for brochure 11-2 
LENSES FROM the largest stock in the world. All tested — 
fully guaranteed — sold on 15 day trial 12” Gundlach 
Radar in Betax, only $69.50; 14” Cooke F/5.6 in barrel, only 
$99.50; 5%” F/4.5 enlarging, only $34.50; 5” F/4 in barrel 
only $29.50; 2” F/3.5 Zeiss Tessar in focusing mount, only 
$27.50. Order now. Burke & James, Inc., 321 S. Wabash 
Aye., Chicago 4, Ill 11-3 
LEARN RETOUCHING: Classes will be held in your area after 
first of year. Write for details. Homer English, Troy, Ohio. 10-3 


COMPLETE PROCESSING for professional and industrial ac 
counts only. Write for price list. Euclid Photo Laboratory, 
20471 Euclid Ave., Cleveland 17, Ohio. 10-6 


SALON OILS: Entirely hand brushed in 


finest heavy oils, executed 
in a free hand technique; 


PASTEL, ideally beautiful medium for chil 


dren and women. 


DOROTHY CARVER STAFFORD 
Telephone Glens Falls 2-7025 
41 West Notre Dame St. Glens Falls, New York 











and School Work — Send for Descriptive Literature. 


2095 Moore St. 





THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Camera — the camera that — 
Speeds up sittings — Permits more presentable proofs — Has an automatic parallax — Eliminates the focusing cloth 
— Cuts film wastage — Saves time and makes money for photographers — A camera That is a ‘‘MUST’’ for Children 


MACVAN MANUFACTURING COMPANY 


San Diego 1, Calif. 
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SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00. 

ALL OTHER CLASSIFICATIONS: Twenty cents 
Minimum charge 0 

FOR ANSWERS IN OUR CARE: Add five words plus 50c addi- 
tional for box number and forwarding inquiries. Requests 
for or offers to send photographs, samples, etc., are not 
permitted in box number advertisements. 

CASH MUST ACCOMPANY ALL ORDERS. 


HOW TO FIGURE THE COST: First two words of each adver- 
tisemeri are set in capitals; no other display being permitted 


(20c) per word; 


SCHOOL PHOTOGRAPHERS! Let us make your Wallet Photos 
this school year. In quantities as low as $2.85 per 100 you 
cannot possibly make them as cheaply yourself. We work from 
your negatives and handle them with ‘‘kid gloves’’. Good 
clean prints with good flesh tones. Write today for samples 
and price list. Kehres Studio, 2180A Lee Rd., Cleveland 18, 
Ohio. 8-tf 


THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc- 
Kinley. | have been reliably informed that this little 26-page 
booklet, ihough printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50c 
in currency, not stamps and it will be sent promptly, postpaid. 
Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio. 9-tf 


CANDID WEDDING photographers increase your business 200%. 
Mail our illustrated booklets to prospective brides. Write for 
sample and franchise details to Telaak Studio, 3090 Main St., 
Buffalo 14, N. Y. 6-6 


STUDIO WRAPPING paper with inscription 
you can give, your photograph.’’ 
& Co., 1101 Clark Ave., St. 


“The gift that only 
Send for sample. W. Schiller 
Louis 2, Mo. 10-2 


PROFESSIONAL EKTACHROME 
professional Printon prints, 
nated frames, color 
Write for prices. 
Atlanta, Ga 


processing, 24-hour service, 
dye transfer prints, Coloren illumi- 
postcards, professional stereo duplicates. 
Coloren Laboratories, 1556 Piedmont, 
7-tf 


THERE‘S MONEY in 
automatically with 
positive, color, 
models, priced 
52nd St., 


developing 16/35/70mm films 
Bridgamatic. Handles reversal, negative/ 
microfilm for TV stations and industry. Many 
from $1,095.00. SOS Cinema Supply, 602 W. 
New York 19, N. Y. — Dept. we. 11-2c 


FILM HOLDERS REPAIRED Ss es co. ones 


i OTHER @ Our highly efficient production methods 
enables us to offer this service at relatively 

cost. @For Sale: New Bellows 
Slides * Reconditioned Holders 


quickly, 


¢ New improved Film Holder 
11x14-$2200 e¢ 12x20 - $3000 
Hoffman Professional Camera Repair Service 
269 Ellery St: + Bklyn 6, N. Y. 


Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%”, $10.00, etc., each count as one word. 

DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month. 

FOR MORE DETAILED INFORMATION 
System, Confidential Service, etc., 

MAKE ALL CHECKS PAYABLE, 


Charles Abel 
Ohio. 


Deposit 
rate card. 


concerning our 
write for 


and address correspondence, to 
Incorporated, 519 Caxton Bidg., Cleveland 15, 


PHOTOGRAPHERS’ BUSINESS Cards. Write for free 
Artypographers, 1024 Hollywood Station, 


samples. 
Hollywood 28, Calif. 
9-3c 


PROFITS IN QUANTITY prints — if you don’t work yourself to 
death! We’ll make the prints — you make the profit. 8x10s 
as low as 6c; one thousand cost only $75.00. Postcards as 
low as 2c; one thousand cost only $24.00. Service and quantity 
guaranteed. Write for samples and complete price list. Special 
discount to photographers. Kier Photo Service, Dept. PRO, 
1265 W. 2nd St., Cleveland 13, Ohio. 6-tf 


YOUR STUDIO needs the best baby poser available — don’t 
meet competition—make it! The Safeway Poser clamps to any 
table. Safely and comfortably secures either boy or girl babies 
under their clothing during sitting and does not show in finished 
portrait. Babies appear to be sitting unassisted. Save time and 
increase your sales. Write today for literature. Safeway Poser 
Company, 1808 Ave. Q, Lubbock, Texas. 5-tf 


PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
each. Postcards — mounted blow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Don’t turn 
down quantity orders. We do the work — you get the money. 
Send today for free samples and complete price list. Satisfied 
customers from coast to coast since 1936. Mulson Studio, 
P. O. Box 1941, Bridgeport, Conn. 2-tf 


SEE THE OLD Reliable for real bargains 
day trial. Money refunded, if not satisfactory. 
Dagor in barrel, F/6.8, $215.00; 6%” enlarging Ektanon, like 
new, $35.00; 6%” Ilex Paragon F/4.5, like new, in barrel, 
$35.00; 6%” Gundlach Radar in Acme Synchro shutter, F/4.5, 
$65.00; 8%" Schneider Xenar F/4.5 in Compound shutter, 
$65.00; 8%” Carl Zeiss Tessar F/4.5 in sunk mount, $60.00; 
8%" Bausch & Lomb Plastigmat F/6.3 in barrel, $50.00; 10” 
Ilex Paragon F/4.5, new, in barrel, $95.00; 10” Bausch & 
Lomb IC Tessar F/4.5, coated, new, in barrel, $130.00; 12” 
Ilex Paragon F/4.5, new, in barrel, $145.00; 9'2” Carl Zeiss 
double Protar, combinations 14” and 19”, in Acme shutter, 
$120.00; 12” Carl Zeiss Apo-Tessar F/9, $135.00; same lens 
with prism, $150.00; 14” rapid rectilinear F/6.8, $25.00; 16%” 
Heliar F/4.5, $175.00; 16” Carl Zeiss Tessar F/4.5, $225.00; 
18” rapid rectilinear F/8, $30.00; 19” Goerz Celor F/5.6, 
$165.00; 19” Heliar F/4.5, $225.00. Large collection Dall 
meyer portrait lenses, studio and view cameras, other equip 
ment. Hundreds more. Send for latest list of lenses. Fifty 
years without a displeased customer. Joseph Smith, 735 Fulton 
St., Brooklyn 17, N. Y 11-1 


All goods sent on 15 
16%" Goerz 





Portraits 


Copies 





Sprague-Hathaway, Inc. 


Established 1874 


Restorations — Enlargements — Murals 
Finished in Black & White—Sepia—Colors—Oils 


Coloring — Rubbed in Transparent Oils and Heavy Oils 
Custom Made Photo Mounts — Frames of Every Description 


Catalogue Upon Request 


West Somerville 44, Mass. 
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Imbued with the strong desire to continue making the world’s finest 


lenses, we have taken another step forward 
New York 
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C.P. GOERZ AMERICAN OPTICAL COMPANY 


Office and Factory 
DOUGHTY BLVD., INWOOD, L. I. 96, NEW YORK 


PAKO SQUIPMENT 


Improves quality...cuts costs...speeds processing 


PAKO MODEL 2 DRYCAB 


An efficient practical dryer for roll 
film, cut film and film packs, also 
color film and prints. 50 rolls of 
amateur size film or 50 8 x 10 films at 
one time. Circulating filtered heated 
air for faster, cleaner drying. 


These three PAKO units plus man 
saving models are available to hel; 


PAKO #2 PRINTER 


A compact, fast 11” x 14” contact 
printer with the flexibility necessary 
to get the most out of every negative. 
Here is a big printer value for a very 
modest price. 


y other time and money 
» you solve your photo- 


graphic processing problems. Just check and mail this 


coupon today! 


PAKO CORPORATION 


1010 LYNDALE AVENUE NORTH 


MINNEAPOLIS, MINN. 


PAKOLUX WASHER 


A triple action washer 
hydraulic and pneumatic) which pro 
vides more thorough print wast 

faster . at lower c« 
steel construction. 150 8 x 10 prints 
at one time 


mechanical 


ing 
st. Stainless 





PAKO CORPORATION 
Minneapolis, Minn 


Model 2 
ux Washer 


Send us more informat 
0 Pako 


ion on 
*rinter Pak« 
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AN EDITORIAL 


of personal interest to all profit-minded photographers. 


Something new is always difficult to get started 

but the biggest profits and the soundest busi 
ness are created from the continuing introduc 
tion of new ideas. 


From our introduction of the first informal 
wedding album, Holson Binders has taken the 
lead in initiating and promoting new, money 
making ideas for the wedding photographer. Every pioneering step has been 
difficult—but every innovation has meant more and better business for you 


This is a report on the most exciting new idea we have ever seen in the 
the wedding photography business. 


THIS IS A REPORT ON STEREO. 


Never before has one idea caught on so fast. Never before have we seen so 


many photographers praising a new, money making idea. 


Stereo is easy to shoot—easy to process—easy to sell. You can actually borrow 
a free Stereo Camera from your dealer for your first Stereo pictures 


Stereo does not reduce your regular sales. You will sell the album plus addi 
tional prints plus the Stereo pictures. 


Stereo is less competitive. You get more money for your work with less 
customer price shopping. 


Stereo Wedding Photography is_ big 
business with high profits at a low invest- 
ment. No wonder the nation’s leading 
studios are shooting Stereo now. How 
about you? Start today! 


Holson stereo experts will be happy to answer any questions you may have on the busi- 
ness or technical aspects of Stereo. Write for the complete Holson catalog of Wedding 
albums and equipment for the professional photographer. 


HOLSON BINDERS, Inc. 


762 Wythe Ave. Brooklyn 11, N. 


Holson products are distributed in Canada by—Anglophoto Ltd., 167 Saint Paul St. W., Montreal, P.Q 
in Hawaii by—Movie Supply of Hawaii Ltd., 1354 Kapiolani Blvd., Honolulu 10, Hawaii 
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—_ are two popular new trends in American liv- 
ing, nowadays, both full of business-building magic 
for the portrait photographer. 

One is the “Do It Yourself” movement, whereby the 
American householder has pretty much become his 
own handyman. The other is the ‘Portraits Belong in 
Home Decoration’’ idea, for which editors and home 
decorators are beating the drums in magazines, news- 
papers and on the air. 

This brand-new booklet takes full advantage of 
both trends. It illustrates 21 handsome, striking uses 
for portraits, plus simple directions for the home- 
owner to follow to make the pictures come to life in 
his house. 

The booklet is offered ’way below our cost, at just 
5¢ a copy. Sent to your customers and prospects, and 
placed in the shops and display rooms of decorators, 
department stores, furniture stores, building supply 
dealers and the like, it’s the strongest bid for more 
business you could possibly make! 

A sample copy will be gladly sent on request. Or, 
if you'll take our word that it’s a real business-builder, 
just mail your order, today! 


ee eee ee ee ee oe ee Oe Oe ee eS 


on a nationwide trend? 


EASTMAN KODAK COMPANY 
Dept. 8, Rochester 4, N. Y. 20 


Yes, I want to help promote portraits-in- 
home decoration. Please send me__ u- 
copies of the booklet “21 Ways to Display 
Your Portrait Photographs,” P1-208, at 5¢ 
each and complete information on the entire 
program. 


NAME 
STREET 
CITY. 














EASTMAN KODAK COMPANY, rocuester 4, N.Y. 











KODAK FILMS 


Kodak Commercial 
Kodak Commercial Ortho 
Kodak Commercial Matte 

HIGH SPEED FILMS F 

Kodak Royal Pan 

Kodak Super-Panchro 
Press, Type B 

Kodak Super-XX 
ieyur lita 

Kodak Tri-X Panchromatic 

Kodak Ortho-X CV tie oe 

Kodak Super Ortho-Press 2 saa 














NODAK-TILM AND PLATE OLY 








COPYING FILMS. 


Kodak Contrast Process 
Ortho 

Kodak Contrast Process 
yur lita 

Kodak Fine-Grain 
Positive 
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TO YOUR PERSONAL PREFERENCE 


The wide selection of Kodak Films and Kodak Photographic 
Papers provides you with almost unlimited combinations of 
working tools exactly matched to your needs. Select the combination 


that will help you do your best work. 





CONTACT 


: Ad-type 
& Aristo 
id Athena 
PROJECTION he 








ktalure 
“Allustrator’s Special 
Kodabromide 
Medalist 
Opal 
Platino 
Portrait Proof 
Resisto Rapid 
Translite Enlarging 
Mural 
Opalure Print Film 











IIlustrator’s Azo 
Resisto 

Studio Proof 
Velox 





KODAK PHOTOGRAPHIC PAPERS 


Ask your Kodak dealer for descriptive material on any of these films or papers. 


EASTMAN KODAK COMPANY, Rochester 4, N.Y. 





